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Continuing  education 

Compulsory  continuing  education  as  a  prerequisite  for 
fitness-to-practise  licensing  has  exercised  the  collective 
minds  of  the  professions  for  a  long  time.  But  how  does  it 
work  out  in  reality?  A  dozen  American  States  have  the 
system  (18  this  year)  and  American  Druggist  has  recently 
surveyed  grass-roots  attitudes  to  it. 

Two-thirds  of  pharmacists  in  the  12  States  approved 
mandatory  continuing  education  (CE)  but  only  40  per  cent 
felt  that  the  programmes  they  had  attended  were 
professionally  worthwhile  with  little  more  than  20  per  cent 
regarding  them  as  of  practical  help. 

Most  States  require  15  hours  of  CE  a  year,  though  two 
require  only  10  hours.  Some  allow  the  time  to  be  spread 
over  two  years  and  one  allows  45  hours  over  three  years. 
Putting  aside  the  question  of  convenience,  71.5  per  cent 
of  pharmacists  considered  the  best  method  of  learning 
to  be  personal  participation  in  live  presentations,  with 
only  28.5  per  cent  preferring  self-study. 

The  survey,  says  the  report,  clearly  showed  that 
hospital  pharmacists  spend  more  time  and  money  on  CE 
than  community  pharmacists  and  get  more  out  of  it.  The 
report  suggests  this  may  be  because  most  hospital 
pharmacists  can  get  paid  time  off  for  their  CE  programme 
and  their  own  "national"  organisations,  such  as  the 
American  Society  of  Hospital  Pharmacists,  organise  the 
courses. 

Multiple  pharmacists  spent  less  time  (including 
travelling)  and  money  on  gaining  their  credits  than  did 
independents,  probably  because  the  multiples  either 
arranged  their  own  courses  or  paid  for  time  off. 

It  appeared  that  pharmacists  found  the  CE  courses 
more  acceptable  from  a  professional  angle  than  they  did 
as  a  means  of  meeting  their  own  practice  needs.  Although 
the  majority  were  in  favour  of  mandatory  continuing 
education,  comments  on  the  actual  programmes  were 
"expensive,"  "dull,"  "boring,"  "too  many  on  Sundays" 
(and  not  enough  on  Sundays),  some  pharmacists 
appeared  to  think  their  colleagues  cheated  by  signing 
on  and  disappearing  to  the  golf  course.  Others  wished 
for  the  courses  to  count  towards  higher  degrees. 
However,  the  report  says  that  there  is  hope  for  improving 
the  quality  of  the  courses.  The  American  Council  on 
Pharmaceutical  Education,  which  is  responsible  for 
undergraduate  pharmacy  education,  has  now  taken  on 
continuing  education. 

But  what  of  those  who  fail  the  course?  The  report  says 
that  for  every  pharmacist  who  tries  but  fails  to  meet  CE 
requirements,  thereby  losing  his  licence,  there  are  others 
who  let  their  licences  lapse  because  they  feel  they  cannot 
meet  the  requirements  or  do  not  want  to  try.  In  Oregon, 
for  example,  100  pharmacists  chose  "to  take  an  inactive 
retirement  status  card"  rather  than  fulfil  the  CE 
requirements  to  renew  their  licences;  in  Ohio,  where 
about  8,000  pharmacists  had  their  licences  renewed  in 
each  of  the  past  two  years,  38  were  turned  down  for 
continuing  education  seasons  in  1977  and  93  in  1976. 

But  there  may  be  compensations — we  understand  that 
in  some  professions  even  a  tourist's  jaunt  can  count  as  a 
"credit"  if  you  can  say  it's  expanded  your  professional 
knowledge! 
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No  levy,  no  service 
PSNC  decides 


The  Pharmaceutical  Services  Negotiating 
Committee  is  withdrawing  services  to 
contractors  in  West  Glamorgan  follow- 
ing notification  from  the  local  pharma- 
ceutical Committee  that  the  PSNC  levy 
would  be  withheld  (C&D,  last  week, 
p999).  The  West  Glamorgan  LPC  passed 
a  resolution  to  divert  the  levy  to  the 
payment  of  a  professional  negotiator  and 
consequently  agreed  to  withhold  the 
£1,430  levy  from  PSNC  for  the  six-month 
period  April  1 — September  30. 

Services  would  be  restored  when  the 
levy  was  restored  and  West  Glamorgan 
contractors  are  asked  to  contact  PSNC 
stating  if  they  agree  with  the  LPC 
action.  Mr  D.  Sharpe,  PSNC  chairman, 
Mrs  M.  Rawlings,  Welsh  representative, 
and  Mr  A.  J.  Smith,  chief  executive,  are 
seeking  a  meeting  with  the  LPC  to  pre- 
vent contractors  disenfranchisement. 

The  services  include:  Routine  check- 
ing of  the  pricing  of  NHS  prescriptions 
with  special  checks  on  request;  advice 
on  pricing  endorsement;  NHS  Newsletter; 
Action;  attendance  at  conferences  of 
LPC  representatives;  legal,  technical  and 
other  advice. 

PSNC  says  it  regrets  that  it  would 
be  quite  improper  for  contractors  in 
West  Glamorgan  to  receive  services  paid 
for  by  other  pharmacist  contractors. 

Graduated  on-cost 
third  stage 

The  third  and  final  stage  of  differential 
on-cost  implementation  will  be  intro- 
duced from  July  1.  The  first  two  stages 
were  effected  on  January  1  and  April  1 
in  order  to  reduce  the  impact  on  larger 
contractors.  The  new  rates  are  being  sent 
to  all  contractors  by  Family  Practitioner 
Committees. 

From  wholesalers 

The  Pharmaceutical  Services  Negotiating 
Committee  have  been  asked  to  point  out 
that  Syntex  Syntaris  nasal  spray  is  now 
freely  available  from  wholesalers — the 
May  NHS  Newsletter  stated  that  it  was 
only  available  direct,  which  had  been 
correct  at  the  time  of  going  to  press. 

Chemist  cautioned 
over  solution  error 

Incorrect  dispensing  of  a  nasal  solution 
led  to  a  chemist  being  cautioned  by  the 
Camden  and  Islington  Family  Practi- 
tioner Committee,  Pharmaceutical 
Service  Committee.  The  solution  should 
have  contained  sodium  chloride  1.8g, 
glycerol  12ml,  alcohol  90  per  cent  6ml, 
and  distilled  water  180ml  but  on  analysis 


contained  sodium  chloride  2.93g,  glycerol 
9.1ml,  no  alcohol  and  water  180ml.  The 
committee  did  not  accept  the  com- 
plainant's assertion  that  the  pharmacist 
had  used  tap  water — it  decided  that  the 
sound  of  running  water  was  a  measure 
being  rinsed  out. 

However  it  was  decided  that  the  phar- 
macist had  failed  to  comply  with  his 
Terms  of  Service  and  should  have  taken 
greater  care,  even  though  the  prescrip- 
tion was  relatively  harmless.  But  the 
Committee  decided  that  withholding  of 
remuneration  was  not  warranted. 

BDA  pilot  dental 
health  campaign 

The  British  Dental  Association  is  run- 
ning a  pilot  dental  health  campaign  in 
Bristol  in  which  pharmacies  will  be  asked 
to  take  part.  The  campaign,  sponsored 
by  manufacturers  of  dental  products, 
will  continue  for  a  year  and  is  aimed  at 
three  main  target  groups — expectant 
mothers;  15-24  year-olds;  and  infants, 
schoolchildren  and  their  parents.  If 
successful  the  £74.000  campaign  will  be 
extended  nationally.  Campaign  represen- 
tatives will  be  calling  on  groups  and 
pharmacies,  and  chemists  will  be  speci- 
fically mentioned  as  a  source  of  dental 
health  products.  Assessment  of  success 
will  be  by  interviews  comparing  before 
and  after  knowledge  of  dental  health. 
The  campaign  director,  Dr  J.  Beal, 
senior  dental  officer,  Avon  Area  Health 
Authority  says  the  campaign  is  receiving 
a  good  deal  of  publicity. 

MPs  sign  motions 

By  Tuesday  75  MPs  had  signed  the  Par- 
liamentary motion  calling  for  a  Royal 
Commission  on  the  use  of  animals  for 
scientific  purposes  (C&D,  June  10,  p930). 
The  motion  calling  for  an  inquiry  into 
the  hormonal  pregnancy  testing  had 
been  signed  by  139  MPs. 

Ban  on  repricing 
of  food  and  drink 

The  repricing  of  food  and  drink  is  to 
be  banned  from  August.  Under  proposals 
described  this  week  by  the  Department 
of  Prices  and  Consumer  Protection,  food 
and  drink  items  displayed  for  sale  and 
pricemarked  could  not  be  sold  at  a 
higher  price.  An  exception  would  be  the 
withdrawal  of  special  offers.  The  Price 
Code,  which  expires  on  July  31,  already 
bans  repricing.  Contravention  of  the  new 
legislation  would  attract  penalties  up  to 
£400.  Copies  of  the  consultative  docu- 
ment are  available  from  the  Department. 


PATA  warns  on 
cutting  of 
'ethicals'  prices 

The  Proprietary  Articles  Trade  Associa- 
tion Council  has  appealed  for  help  in 
preventing  the  price-cutting  of  ethicals  by 
some  wholesalers.  In  its  annual  report 
PATA  says  the  price-cutting,  which  is 
contrary  to  manufacturers'  conditions  of 
sale,  is  usually  as  hidden  discounts. 
Should  the  practice  increase  it  could 
become  a  threat  to  resale  price  mainte- 
nance to  the  detriment  of  wholesalers, 
retailers  and  the  public.  PATA  says  it 
appreciates  that  to  buy  at  the  cheapest 
price  is  normally  good  business  but 
money  saved  now  on  ethical  purchases 
would  mean  a  greater  loss  in  the  future. 
National  Health  Service  remuneration 
could  be  affected  and  an  eventual  loss  of 
wholesaling  services  could  result.  The 
Council  asks  members  to  keep  it  in- 
formed of  any  price-cutting  and  says  a 
quick  solution  lies  in  the  hands  of  retail 
pharmacists.  The  number  of  price-cutting 
traders  reported  in  1977  was  302,  an  in- 
crease of  29. 


13  fewer  pharmacies 

There  was  a  net  loss  of  13  pharmacies 
from  the  Pharmaceutical  Society's  Regis- 
ter of  Premises  in  May.  In  England  28 
closed  down  and  15  opened  up.  four  of 
which  were  in  London.  In  Wales,  one 
closed  down  and  one  opened  up  and  in 
Scotland  three  closed  down  and  the 
same  number  opened  up. 

Stilboestrol  and 
cancer:  UK  case 

The  first  case  of  vaginal  clear-cell 
adenocarcinoma  associated  with  maternal 
ingestion  of  stilboestrol  in  the  United 
Kingdom  has  been  reported  from  the 
Queen  Elizabeth  Hospital,  Gateshead, 
Tyne  and  Wear. 

In  their  report  in  last  week's  British 
Medical  Journal  the  authors  say  they 
expect  there  are  at  least  10  latent  cases 
needing  early  diagnosis.  The  patient,  a 
25-year-old  mother  of  two  had  been 
referred  to  the  hospital  after  three 
suspicious  successive  cervical  smears  in 
one  year  and  postcoital  bleeding  for  3 
months.  It  was  found  that  her  mother 
had  had  two  pregnancies,  the  first  ending 
in  a  spontaneous  abortion  at  13  weeks. 
During  the  second,  she  had  been  given 
stilboestrol  from  the  fifth  to  14th  weeks 
"to  prevent  a  recurrent  miscarriage." 

Since  the  first  case  of  adenocarcinoma 
associated  with  stilboestrol  was  reported 
in  1966,  over  250  cases  have  been  re- 
corded, in  the  USA.  Canada,  Australia, 
Mexico,  Belgium  and  France.  In  Britain 
about  7,500  pregnant  women  were  treated 
with  stilboestrol  between  1940  and  1971 
and  a  further  4,500  received  another  or 
an  unspecified  oestrogen. 
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Minister  opens  Irish 
Society's  new  house 


The  Irish  Minister  for  Health,  Mr 
Charles  J.  Haughey,  TD,  formally  open- 
ed the  new  headquarters  of  the  Phar- 
maceutical Society  of  Ireland  on  Monday 
by  unveiling  a  commemorative  plaque 
in  the  Council  room.  The  Society's  new 
home — its  fifth — is  at  37  Northumber- 
land Road,  Dublin  4. 

Opening  the  proceedings,  the  Society's 
president  (Mr  M.  F.  Walsh)  drew  atten- 
tion to  the  progress  made  by  the  profes- 
sion in  the  sixties  and  seventies  but,  he 
said,  "we  will  not  rest  on  our  laurels." 
The  goals  included  those  set  out  in  the 
recent  joint  report  on  the  "Role  and 
responsibility  of  the  pharmacist"  and  Mr 
Walsh  thanked  the  Minister  for  the  help- 
ful comments  he  made  on  it.  For  ex- 
ample, Mr  Haughey  had  suggested  that 
some  changes  in  the  representative  struc- 
ture of  the  Society's  Council  may  have 
to  be  considered  as  an  element  in  any 
future  updating  of  pharmaceutical  legis- 
lation: "My  colleagues  and  I  do  not  see 
this  as  a  major  problem  and  we  are 
quite  prepared  to  discuss  that  issue  in 
the  context  of  a  new  Pharmacy  Bill." 

Concerning  planned  distribution  of 
pharmacies,  the  president  accepted  with- 
out reservation  that  any  scheme  must  be 
justifiable  on  public  interest  grounds. 
But  the  profession  was  also  interested  in 
the  level  and  quality  of  service — the 
availability  of  week-end  and  after-hours 
services,  which  could  operate  successfully 
only  where  the  economic  base  on  which 
pharmacies  operate  is  sound,  and  where, 
as  a  general  rule,  more  than  one  phar- 
macist is  employed  in  each  pharmacy. 
Developments  in  hospital  pharmacy  and 
the  creation  of  a  new  career  structure 
would  be  recommended,  in  a  separate 
joint  report  to  be  published  shortly  by 
a  working  party,  said  Mr  Walsh. 

'Down-stream'  appeal 

Turning  to  the  industry  he  said  that 
the  health  care  sector  had  an  impressive 
growth  record,  with  exports  in  1977  at 
£245m  and  current  employment  stand- 
ing at  8,000— with  a  projected  13,000 
by  1980.  However,  Mr  Walsh  was  par- 
ticularly interested  in  the  growth  poten- 
tial of  "down-stream"  activities  involv- 
ing the  manufacture  of  formulated 
medicines  as  finished  products.  "Expan- 
sion in  that  area  would  be  very  welcome, 
not  only  for  the  significantly  enhanced 
employment  prospects  involved,  but  also 
because  finishing  plants  would  employ 
many  extra  graduates,  including  phar- 
macists, technicians  and  other  skilled 
workers.  There  would  also  be  the  assoc- 
iated utilisation  of  local  services,  provid- 
ing labels,  containers,  packaging,  and  so 
on.  I  appeal  to  the  Industrial  Develop- 
ment Authority  to  look  into  this  poten- 
tially fruitful  field  of  expansion." 

In  reply,  Mr  Haughey  referred  to 
many  of  the  question  marks  currently 


facing  the  profession — from  the  EEC  to 
geographic  distribution  and  continuing 
education.  He  believed  that  with  the 
establishment  of  a  separate  organisation 
(the  Irish  Pharmaceutical  Union)  to  look 
after  the  "more  material"  needs  of  phar- 
macists, the  Society  was  in  a  stronger 
position  to  concentrate  on  its  primary 
functions  of  education,  training,  dis- 
cipline and  the  central  administration 
of  the  profession. 

However,  the  Minister  had  a  special 
tribute  for  the  community  pharmacy 
which,  he  said,  was  "much  more  than  a 
depot  for  the  retail  sale  of  medicines." 
He  went  on  "It  is  for  most  people  their 


Mr  Haughey  unveils  the  commemorative 
plaque  on  Monday 


The  president  (centre)  declares  open  the  first  Council  meeting  in  the  new  headquarters. 
Right  is  the  vice-president  (Mr  P.  M.  Browne)  and  left  the  registrar,  Mr  M.  J.  Cahill 

point  of  first  contact  with  the  health  care 
delivery  services.  People  trust  their  phar- 
macist, they  seek  and  value  his  advice  in 
health  matters.  Pharmacists  must  be  con- 
scious of  this  and  must  be  ready  to 
encourage  people  to  adopt  life  styles 
which  will  help  to  make  them  healthier. 

"The  community  pharmacy  is  a  log- 
ical focal  point  for  the  dissemination  of 
health  education  and  information.  I  in- 
tend to  avail  fully  of  the  potential  of 
this  situation  and  to  capitalise  on  the 
special  position  of  trust  and  confidence 
which  the  individual  pharmacist  occupies 
in  the  local  community." 

Soluble  aspirin 
is  the  'best' 

Soluble  aspirin  appears  to  be  the  best 
aspirin  preparation  although  there  is  a 
lack  of  data,  according  to  the  latest 
Drug  and  Therapeutics  Bulletin.  Minor 
gastro-intestinal  disturbances  may  be 
avoided  by  a  change  of  preparation  but 
all  alternatives  to  soluble  aspirin  would 
cost  more.   The  bulletin  compares  the 

cost  of  30  days'  treatment  of  several  pre-     Mr  Haughey  casts  an  approving  eye  over 
parations  and  reviews  the  types  of  aspirin     the  silver  pestle  and  mortar  presented 
available.  to  him  as  a  memento  of  the  occasion 
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DITB  grants  to  bring 
young  into  retailing 


To  encourage  the  employment  and  train- 
ing of  extra  school-leavers  into  retailing 
and  wholesaling,  grants  of  £1,210  per 
head  are  to  be  made  available  by  the 
Distributive  Industry  Training  Board  in 
conjunction  with  the  Manpower  Services 
Commission.  Employers  could  qualify 
for  a  premium  grant  for  each  youngster 
employed  between  June  1,  1978  and  May 
31,  1979. 

New  recruits  must  be  aged  19  or  under 
and  given  full-time  occupations  with 
planned  training  or  day-release.  Em- 
ployers must  also  satisfy  a  trainee- 
qualified  staff  ratio,  full  details  of  which 
are  in  an  explanatory  leaflet  from  DITB. 
Applications  are  to  be  dealt  with  in 
strict  rotation  and  no  firm  with  fewer 
than  20  employees  would  be  entitled  to 
more  than  one  grant.  The  number  of 
grants  to  other  firms  will  not  exceed 
more  than  5  per  cent  of  the  total  num- 
ber of  employees.  Companies  wishing  to 
apply  for  large  numbers  of  grants  will 
only  be  allowed  to  take  them  up  in 
batches  of  20. 

All  trainees  have  to  be  registered  with 
the  Board  and  their  training  programmes 
must  have  DITB  approval.  The  training 
programme  must  include  a  course  of  fur- 
ther education  leading  to  a  recognised 
qualification  or  participation  in  a  Unified 
Vocational  Preparation  Scheme.  Trainees 
must  maintain  a  personal  training  diary 
and  their  performance  must  be  assessed 
by  their  employer  quarterly. 

DITB  field  training  staff  must  also 
have  access  to  the  trainees,  and  to  their 
training  diaries,  during  working  hours 
without  notice,  to  evaluate  progress.  The 
MSC  has  also  announced  £30  per  week 
Industry  Training  for  Students  grants. 

The  latest  video  programme  from 
DITB  tackles  the  techniques  of  instruct- 
ing employees.  "Marie  and  the  Manager", 
is  a  two-part  programme  which  analyses 
the  methods  used  by  a  busy  manager  in 
showing  a  new  shop  assistant  how  to  use 
a  cash  register.  Illustrating  the  need  for 
a  considered,  properly  prepared  approach 
to  instruction,  it  is  aimed  at  anybody 
who  has  responsibility  for  instructing 
staff.  The  programme  runs  for  20  minutes 
and  is  accompanied  by  a  detailed 
trainer's  guide.  Purchase  price  is  £60 
(ex  VAT),  and  the  hiring  charge  for  two 
days  is  £15.  Further  details  are  available 
from  Film  and  Video  Library,  DITB, 
MacLaren  House,  Talbot  Road,  Stret- 
ford,  Manchester  M32  0FP. 

Underwood  expand 
advertising 

Underwood  Ltd,  having  recently  opened 
its  nineteenth  pharmacy,  has  appointed 
an  advertising  agency  as  part  of  a  change 
in  marketing  strategy.  Until  now  the 
company  has  been  developing  sites  in 
main  London  shopping  areas,  and  ex- 


tending its  product  mix.  The  agency, 
Roe  Downton  Publicity  Ltd,  has  been 
allocated  £100,000  for  the  campaign 
to  be  launched  before  Christmas. 

Clarification  of 
'pill'  starting  day 

Seven  manufacturers  of  oral  contra- 
ceptives have  written  collectively  to  all 
general  practitioners  and  UK  family 
planning  clinics  to  clear  up  confusion 
resulting  from  the  Family  Planning 
Association's  proposal  that  the  first 
course  of  any  combined  oral  contra- 
ceptive should  be  started  on  the  first 
day  of  menstruation  in  order  to  obviate 
additional  precautions. 

The  statement  reads:  "The  FPA's 
proposal  was  not  backed  by  adequate 
clinical  evidence,  and  the  Department 
of  Health  will  not  allow  us  to  alter  the 
instructions  that  we  now  issue,  unless 
we  apply,  with  full  evidence  of  efficacy, 
for  a  variation  in  our  own  product 
licences.  Such  evidence  is  not  available. 
We  think  you  will  agree  that  a  standard 
regimen,  whose  familiarity  to  doctors 
and  patients  alike  must  make  a  great 
contribution  to  the  efficient  use  of  oral 
contraceptives,  is  not  to  be  discarded 
lightly,  but  only  if  there  is  a  demon- 
strably superior  regimen  that  all  are 
willing  and  able  to  adopt  quickly  as  a 
new  standard. 

"The  FPA  was  unaware  of  data  show- 
ing that  breakthrough  bleeding  and 
spotting  are  very  much  more  common 
with  first-day  starting.  A  further  disad- 
vantage of  first-day  start  lies  in  the 
difficulty  of  distinguishing  between  the 
first  appearance  of  a  menstrual  period 
and  the  commonly  seen  'show'  occurring 
in  early  pregnancy.  Thus,  there  is  good 
evidence  that  first-day  starting  is  undes- 
irable and  we  hope  that  with  currently 
available  products,  for  the  reasons  given 
in  this  letter,  you  will  continue  using 
the  established  regimen." 

Babies'  dummies: 
new  safety  standards 

New  regulations  for  the  safety  of  babies' 
dummies  have  been  announced  by  Mr 
John  Fraser,  Minister  for  Prices  and 
Consumer  Protection.  Dummies  must 
conform  to  the  British  Standard  with 
regards  to  design,  construction  and 
dimensions  and  must  satisfy  compres- 
sion, impact,  bite  and  tensile  tests. 

These  standards  have  been  introduced 
because  there  have  been  some  infant 
deaths  caused  by  unsatisfactory  dummies 
and  there  have  been  reports  of  non-fatal 
accidents  and  incidents  where  dummies 
have  come  apart  and  presented  a  suffo- 
cation hazard. 

The    Regulations,    which    are  made 


under  the  Consumer  Protection  Act  1961, 
come  into  operation  on  October  1  for 
manufacturers  and  importers  and  on 
January  1  for  retailers  and  wholesalers. 
Local  trading  standards  officers  will  en- 
force the  Regulations. 

UK  health  research 
approaches  £300m 

Expenditure  on  health  care  research  in 
the  UK  is  estimated  to  have  exceeded 
£220m  in  1976-77  according  to  an  Office 
of  Health  Economics  report  published 
recently.  Taking  account  of  recent  ex- 
penditure growth,  it  seems  probable  that 
spending  is  currently  approaching  £300m. 
In  real  terms  this  is  almost  double  the 
sum  recorded  at  the  beginning  of  the 
1970s. 

The  pharmaceutical  industry  is  identi- 
fied by  the  report  as  one  of  the  major 
contributors  to  health  care  research  ex- 
penditure. In  1977  an  estimated  £l50m 
(ie,  25  per  cent  of  the  value  of  the 
industry's  sales  to  the  NHS)  was  spent 
on  researching  and  developing  new 
medicines.  Other  important  contributions 
to  health  care  research  come  from  the 
Medical  Research  Council  and  the  Gov- 
ernment health  departments.  Finally,  the 
report  records  the  significant  contribution 
of  trusts  and  other  charitable  bodies  to 
medical  research.  It  is  estimated  that 
annual  expenditure  from  this  source  is 
currently  in  the  region  of  £30m. 

Saccharin  warnings 

From  June  1  all  stores  in  the  United 
States  selling  foods  containing  saccharin 
have  had  to  display  a  notice  stating  the 
fact  and  saying  that  all  foods  which 
contain  saccharin  will  soon  carry  the 
following  warning:  "Use  of  this  product 
may  be  hazardous  to  your  health.  This 
product  contains  saccharin  which  has 
been  determined  to  cause  cancer  in 
laboratory  animals." 

The  posters,  required  by  Saccharin 
Study  and  Labelling  Act  1977,  must  be 
at  least  llin  x  14in.  printed  in  red  and 
black  on  white.  Larger  stores  will  have 
to  display  three  posters — at  the  entrance, 
at  the  soft  drinks  counter  and  where 
the  largest  quantity  of  other  saccharin- 
containing  foods  are  sold. 

New  MDA  exemptions 

The  following  have  been  added  to  the 
list  of  doctors  (C&D.  April  1,  p51l| 
exempted  by  the  Secretary  of  State  from 
the  handwriting  requirements  of  Regula- 
tion 15(1)  (B)  of  the  Misuse  of  Drugs 
Regulations  1973. 

M.  Best  (Bethlem  Royal  Hospital,  Beckenham, 
Kent;  The  Maudsley  Hospital,  London  SE5). 
M.  R.  Blair  (The  Brighton  Drug  Dependency 
Clinc,  Brighton,  Sussex  BN1  3RA) .  J.  C.  Cutting 
(St  Giles  Drug  Addiction  Unit,  Camberwell. 
London  SE5;  Ashdown  Ward,  Bexley  Hospital, 
Bexley,  Kent). 

P.  Fleming  (St  James'  Hospital,  Portsmouth 
P04  8LD).  W.  Hung  (Bethlem  Royal  Hospital, 
Beckenham,  Kent;  Maudsley  Hospital,  London  SE5). 
Z.  Janda  (All  Saints  Hospital.  Winson  Green, 
Birmingham  18). 

S.  A.  Mann  (St  Pancras  Hospital,  London  NW1; 
University  College  Hospital,  London  W9;  National 
Temperance  Hospital,  London  NW1).  S.  L.  Sacks 
(Brighton  Drug  Dependency  Clinic,  Brighton.) 
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Your  hot  line  to  service 


Dial  a  Barclays  number  and  order  your  medical 
supplies  from  trained  telestaff. 

Your  needs  will  be  assembled  with  speed  and  care  from 
our  vast  stocks  and  quickly  delivered  to  your  pharmacy. 
There  is  a  branch  near  you,  waiting  for  your  call  to-day  ! 

Barnslev  0226  6055  Belfast  0231  65155  Birmingham  021  472  7171  Blackpool  0253  23961  Bolton  0204  73441  Brighton  0273  62251 
Cardiff  0222  564841  Coventry  0203  462832  Croydon  01  688  5116  Darlington  0325  61491  Eckington.  Sheffield  024  683  2175 
Edmonton,  London  N18  01  803  4801  Glenrothes,  Fife  0592  772814  Grimsbv  0472  58111  Horsforth,  Leeds  0532  589311 
Leicester  0533  881354  Liverpool  051  922  2732  Newport,  Gwent  0633  73391  Northampton  0604  581144  Nottingham  0602  862581 
Port  Dinorwic,  Gwynedd  0248  670401  Queensferry ,  Clwyd  0244  812887  South  Shields  0632  552473  Stoke  on  Trent  0782  659451 
Swansea  0792  34831  Totton,  nr.  Southampton  024  17  2233  Wednesbury  021  556  4471  York  0904  27451 


Barclays 


the  national  company  with  the  local  service 


24  June  1978 


Chemist  &  Druggist  1013 


C&D  interviews  Bob  Worby  and  reports  his 


Views  on  chairmanship 


"I  was  never  the  sort  of  chairman  who 
specialised  in  opening  bazaars  and  cut- 
ting tapes — which  is  probably  why  I 
might  have  alarmed  a  few  people,"  says 
Mr  Bob  Worby,  who  recently  vacated 
the  chair  of  the  Pharmaceutical  Ser- 
vices Negotiating  Committee  after  only 
a  year  in  office  but  is  the  latest  holder 
of  that  office  at  the  National  Pharma- 
ceutical Association  Board. 

Describing  himself  as  a  typical  Scorpio 
he  believes  that  any  one  taking  on  the 
PSNC  role  must  be  aggressive  since  the 
modern  world  is  a  world  of  aggression 
and  the  NHS  is  a  highly  competitive  field 
for  cash.  "If  we  have  any  faith  at  all  in 
our  contribution  to  primary  health  care 
then  it's  up  to  us  to  stand  up  and  fight 
for  it.  The  one  thing  you  must  not  be 
in  negotiations  is  obsequious". 

Mr  Worby  sees  the  PSNC  chairman- 
ship as  an  extremely  positive  role,  not 
just  a  referee  for  committee  meetings. 
"The  chairman  should  go  out  on  a  limb 
on  behalf  of  PSNC.  He  should  be  seen 
to  identify  with  contractors  and  their 
aspirations  and  be  the  spearhead  of 
PSNC's  activity  but  regard  himself  as 
entirely  expendable.  If  you  have  an  active 
and  powerful  committee  then  the  chair- 
man's job  becomes  a  dangerous  one  and 
he's  likely  to  get  sacked,  but  this  is  not 
a  bad  thing.  Either  he's  winning  or  he's 
out — this  is  the  kind  of  stimulation  that 
is  needed". 

Different  role  from  chief  executive 

In  this  respect  the  chairman's  role 
must  differ  from  that  of  the  PSNC's 
chief  executive.  "If  at  any  time  the  com- 
mittee were  to  take  the  wrong  turning, 
the  obvious  action  would  be  to  change 
its  leader — the  chairman — which  could 
be  done  without  much  trauma.  However, 
the  chief  executive  is  in  control  of  a 
small  but  complex  body  of  experts  and 
consultants  who  have  to  build  up  per- 
manent contacts  in  all  directions,  con- 
tacts which  should  not  be  jeopardised  by 
any  personal  conflicts.  To  fire  your  chief 
executive  could  be  a  disaster  when  he's 
in  charge  of  the  whole  back-up  team". 

So,  bearing  in  mind  the  chairman's 
tenuous  position,  who  should  have  the 
greatest  power — the  chairman,  the  com- 
mittee, or,  the  executive?  Mr  Worby 
thinks  the  chairman  should  have  exten- 
sive authority,  otherwise  the  committee 
could  become  stagnant  and  the  executive 
office  complacent.  "The  chairman's  job 
is  to  express  fearlessly  the  committee's 
view  and  be  entirely  responsible  for  the 
achievement  of  its  objectives.  He  should 
also  be  responsible  for  the  conduct  of 
the  office  but  in  this  case  if  the  chair- 
man is  to  carry  the  responsibility  for  the 
office's  actions  he  should  be  given  com- 
plete authority,  subject  only  to  approval 
of  his  monthly  reports  by  the  full  com- 
mittee." 

1014   Chemist  &  Druggist 


Mr  Worby's  skill  as  a  chairman  was 
rigorously  tested  at  the  conference  of 
Local  Pharmaceutical  Committee  repre- 
sentatives last  October,  his  firm  handling 
of  which  attracted  as  much  vehement 
criticism  as  it  did  praise.  Whilst  in  no 
way  regretting  his  own  actions  he  feels 
one  clear  lesson  that  emerged  was  the 
importance  of  communication. 

"Nothing  annoys  contractors  more  than 
the  feeling  that  their  committee  is  ex- 
cluding them  from  its  information  or  its 
confidence",  he  says.  We  still  have  a 
tendency  to  be  too  cautious  in  what  we 
tell  contractors.  Reports  of  PSNC  meet- 
ings should  be  much  more  comprehen- 
sive and  express  the  views  of  individual 
members.  This  is  vitally  important  other- 
wise members  tend  to  adopt  a  stance 
within  a  committee  that  they  could  not 
defend  to  their  colleagues  outside.  We 
still  need  occasionally  to  debate  in 
camera — as  does  the  Society's  Council 
— but  in  general  the  discussion  should 
be  reported. 

Information  to  contractors 

"Much  of  PSNC's  information  is 
shared  with  the  Department  of  Health 
but  is  not  in  the  possession  of  contrac- 
tors. In  most  cases  I  see  no  reason  why, 
if  the  information  is  common  knowledge 
with  the  Department,  contractors 
shouldn't  have  it.  For  example,  if  PSNC 
commissions  a  report  which  is  submitted 
to  the  Department  as  PSNC's  policy, 
then  any  contractor — whether  rebel  or 
establishment  man,  should  be  able  io 
see  a  copy  of  it.  After  all,  he's  paid  for 
it.  The  contractor  is  our  raison  d'etre, 
we  are  his  servants  and  not  his  boss." 

Mr  Worby  blamed  financial  pressure 
as  the  reason  for  giving  up  the  PSNC 
chair.  As  an  independent  proprietor,  he 
found  that  the  amount  of  time  he  had 
to  spend  on  PSNC  work  was  taking  its 
toll.  "You  can't  just  take  four  days  out 
of  your  week  and  still  get  everything 
done  without  working  every  evening  and 
most  weekends.  You  get  to  the  point 
where  you  have  three  choices.  You  either 
work  yourself  into  a  nervous  breakdown 
— which  is  not  my  style — or  you  neglect 
entirely  your  family  and  business,  or 
you  employ  external  firms,  agencies  and 
accountants  to  do  the  things  that  you 
would  normally  do  for  yourself.  And 
that  costs  money." 

But  does  it  really  need  four  days  a 
week  to  do  the  job  properly,  when  there 
is  good  support  from  the  PSNC  office? 
"The  approach  of  the  chairman  and  the 
committee  itself  determines  how  much 
work  has  to  be  done.  If  you  have  an 
aggressive  chairman  and  committee  there 
is  plenty  to  do.  The  chairman  sets  the 
pace  entirely." 

"The  job  holds  tremendous  potential 
for  pharmacy  as  you  are  responsible  for 
a  £600  million  per  year  contract.  If  you 


take  on  a  job  of  that  kind  then  it's  up 
to  you  to  put  your  back  into  it  and  give 
it  everything  you've  got.  For  example, 
with  a  little  extra  activity  and  pressure 
in  the  course  of  negotiations  you  may 
perhaps  gain  something  worth  around 
£100  a  year  to  each  contractor — nothing 
to  get  really  excited  about  but  overall 
it  amounts  to  £lm.  If  that  one  gain  takes 
an  extra  one  day  a  week  from  the  chair- 
man using  his  own  practical  knowledge 
of  the  contract,  that's  50  days  work  at 
£lm.  In  my  view  that  can't  be  bad. 

"Being  chairman  is  not  a  part-time 
job.  A  chairman  who  isn't  completely 
aware  of  what  is  going  on  is  a  menace. 
He  really  needs  to  spend  at  least  one 
day  a  week  at  head  office,  but  equally 
he  can't  go  right  out  of  the  retail  en- 
vironment". 

While  still  intending  to  play  an  active 
part  as  a  committee  member  Mr  Worby 
believes  an  outgoing  chairman  should 
adopt  a  fairly  low  profile,  enabling  his 
successor  to  establish  his  own  style.  His 
term  of  office  was  by  no  means  easy  but 
he  looks  back  on  it  with  great  satisfac- 
tion. He  believes  the  new  differencial  on- 
cost scheme  was  probably  the  com- 
mittee's most  important  achievement  as 
an  essential  precursor  to  improving  re- 
muneration overall.  Moves  towards  a 
rational  distribution  of  pharmacies  comes 
a  close  second  and  Mr  Worby  is  in  total 
agreement  with  the  proposals  published 
recently  (C&D,  June  10,  p961).  Through- 
out his  political  career  he  has  been  the 
champion  of  the  small  pharmacy  and 
during  his  office  the  Essential  Small  Phar- 
macies Scheme  was  fully  implemented. 

He  feels  success  in  the  fight  for  arbitra- 
tion must  come  soon  and  that  publicity 
campaigns  are  an  effective  form  of 
attack.  "Public  relations  are  always  help- 
ful because  they  represent  pressure.  If 
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the  pressure  doesn't  immediately  move 
mountains  it  doesn't  mean  you  should 
take  the  pressure  off." 

"It  is  vitally  important  to  make  the 
public  aware  of  the  pharmacist's  tremen- 
dous contribution  to  primary  health  care 
and  that  the  non-NHS,  patient-counselling 
part  of  his  work  should  be  adequately 
remunerated.  As  the  number  of  prescrip- 
tions dispensed  by  each  pharmacy  in- 
creases, so  the  time  spent  with  the  public 
decreases.  We  risk  getting  more  and 
more  like  doctors — as  they  retreat  be- 
hind their  receptionists  so  we  are  in 
danger  of  retreating  behind  our  counter 
staff  to  the  public  detriment." 

Failing  arbitration,  Mr  Worby  would 
recommend  some  form  of  sanction  that 
would  not  unduly  upset  relations  with 
the  public  and  would  not  represent  a 
withdrawal  of  service,  such  as  the  10p 
surcharge. 

As  chairman  of  the  National  Phar- 
maceutical Association  (a  post  which 
takes  up  far  less  time  than  Ihe  PSNC 
chairmanship)  Mr  Worby  is  still  cam- 
paigning for  the  independent.  But  he 
feels  he  is  fighting  for  a  majority  with 
minority  support.  "Perhaps  their  apathy 
(in  not  voting  at  elections,  for  example) 
is  because  they  feel  they  can't  do  any- 
thing. If  only  they  realised  that  they 
could.  The  giant  is  beginning  to  stir. 
Unless  the  pressure  is  maintained  the 
giant  will  just  give  a  sigh  and  pack  up 
again.  And  that  is  the  last  thing  we  want 
to  happen." 

PEOPLE 

Mr  J.  R.  Michell,  managing  director  of 
Mitchell  &  Co  (Walthamstow)  Ltd,  has 
been  elected  president  of  the  Interna- 
tional Shopfitting  Organisation.  His 
company  was  one  of  the  founder  mem- 
bers of  the  organisation. 

Dr  Mary  Dawson,  of  Airdrie.  has  been 
elected  chairman  of  the  Pharmaceutical 
Society  Scottish  Exceutive.  She  is  a 
reader  in  pharmaceutics  at  Strathclyde 
University  and  is  the  first  academic  and 
the  first  woman  to  be  appointed  chair- 
man. Mr  James  Hay  Henderson,  Dun- 
fermline, has  been  elected  vice-chairman. 

Mr  G.  J.  Wilkins,  chairman,  Beecham 
Group  Ltd  and  representative  of  the 
Association  of  the  British  Pharma- 
ceutical Industry,  has  been  elected  the 
first  president  of  the  European  Federa- 
tion of  Pharmaceutical  Industry  Asso- 
ciations. Dr  Ernst  Vischer,  Ciba-Geigy, 
Switzerland,  and  Mr  Max  Tiefenbacher, 
Hoechst,  Germany,  have  been  elected 
vice-presidents. 

News  in  brief 

□  The  retail  price  index  for  May  was 
195.7  (January  1974=100)  representing 
an  increase  of  0.6  per  cent  on  April 
(194.6)  and  of  7.7  per  cent  on  May  1977. 

□  Chemists  and  appliance  suppliers  in 
Northern  Ireland  dispensed  1,128,348 
prescriptions  (678,516  forms)  in  March 
at  a  total  cost  of  £2,460,513,  which 
represents  an  average  of  £2.18  per 
prescription. 


TOPICAL  REFLECTIONS 

by  Xrayser 


First  cuckoo 

On  Thursday  it  made  itself  apparent.  The  first  cuckoo  of  Christmas  1978 
has  just  arrived  via  the  postman.  In  case  you  think  I've  gone  slightly 
potty,  let  me  bring  you  into  the  scene  for  I  refer — of  course — to  the  first 
of  those  glossy  mailings  which  are  meant  to  cajole  us  into  buying  all 
those  Christmas  coffrets  and  gifts  which  are  still  thought  to  form  so 
large  a  part  of  our  businesses.  The  honours  this  year  go  to  Personality 
whose  offering,  well  intended  no  doubt,  does  not  fill  me  with  yuletide 
goodwill  in  the  middle  of  June.  I  find  it  remarkably  hard  to  bring  my 
mind  to  bear  on  December  purchases  when  I  have  a  shop  full  of 
sunglasses  and  sun  oils  and  it  is  raining  dismally  outside — a  mood  not 
lightened  by  the  local  humourist  who  popped  his  head  round  the  door 
to  ask  how  our  "rust  oils''  were  selling  alongside  the  rain-mates,  hot 
water  bottles  and  umbrellas! 

I  wonder  if  there  is  still  point  in  this  kind  of  brochure,  for  I  think  the 
market  has  changed  and  I  have  been  looking  forward  to  the  time  when 
I  could  order  in  October  and  get  both  goods  and  top-up  supplies  as  I 
needed  them,  as  in  fact  I  did  last  year.  Similarly  with  this  business  of 
hot  water  bottles.  Don't  you  think  it  daft  to  have  to  order  in  March  or 
April  to  get  any  supplies  at  all  for  September?  I  suppose  the 
abandonment  of  RPM  has  led  to  this  annual  hustle  over  best  prices  for 
quantities,  and  occasionally  leaves  us  (due  to  "manufacturers'  delay") 
without  stock  until  we  have  lost  a  month's  sales,  as  happened  to  not  a 
few  of  us  a  while  back.  The  two  or  three  manufacturers  left  must  know 
the  size  of  their  market  by  now,  so  how  can  we  have  shortages? 

Bottles  too 

It's  the  same  with  glass  bottles.  I  find  it  unbelievable  that  we  can 
experience  shortages  in  the  supply  of  glass  bottles  when  the  market 
is  known,  sure,  and  the  monopoly  is  in  the  hands  of  two  or  three 
companies.  We  can  all  remember  the  time  when  if  we  wanted  some  fluted 
ovals — \  oz,  1  oz,  2  oz  etc — we  could  ring  the  wholesaler  and  get  half 
a  dozen  of  each,  brown,  white  or  blue,  cork  or  screw  top  as  we  wanted 
ex  stock.  And  now?  When  driving  home  for  lunch  I  caught  the  tail  end 
of  one  of  those  financial  programmes  on  the  radio  and  was  thrilled  to 
hear  that  Pilkington's  "The  major  glass  manufacturers"  had  had  a 
record  year  and  made  excellent  profits  which  had  advanced  their 
shares  umpteen  points.  Pity  they  don't  make  bottles.  Sing  loud  cuckoo? 

West  Glamorgan 

We  must  all  have  read  the  letter  in  last  week's  C&D  from  Mr  Martyn 
Lloyd,  secretary  of  the  West  Glamorgan  Pharmaceutical  Committee,  in 
which  he  made  much  the  same  points  as  I  did  a  couple  of  weeks  back 
regarding  a  paid  negotiator.  However,  I  am  sorry  that  they  feel  their 
only  way  of  protest  is  to  withhold  the  PSNC  levy,  for  as  Mr  Smith  rightly 
points  out  this  is  an  allowed  expense.  I  don't  know  how  we  are  to 
achieve  a  change  in  the  present  set  up,  although  I  think  it  is  necessary, 
but  I  feel  that  any  withdrawal  of  finances  can  only  damage  the  whole 
work  of  the  committee. 

Furthermore,  while  we  at  the  bottom  of  the  pyramid  feel  frustration 
at  the  apparent  ineffectiveness  shown  by  PSNC  over  the  years  in 
attempts  to  maintain,  let  alone  improve  our  lot,  we  should  acknowledge 
that  the  committee  is  rather  like  the  engine  of  a  boat  stemming  the  tide — 
it  may  not  be  quite  powerful  enough  to  gain  ground,  but  its  performance 
will  not  be  improved  by  cutting  off  the  fuel.  May  I  ask  the  West 
Glamorgan  PC  most  sincerely  (I  hope  I  don't  sound  like  Hughie  Green) 
to  continue  to  protest  constructively  with  a  view  to  causing  change,  but 
to  reconsider  their  financial  decision  since  it  can  be  seen  only  as 
divisive  and  further  weakening  the  power  of  our  only  engine? 
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TRAFALGAR  LAUNCHES 
THE  GREAT  BRITISH  TIMES 


COMPETITION 


NO  ONE  CAN  ENTER, 
LET  ALONE  WIN,  WITH 
OUT  FIRST  BUYING  A 
TRAFALGAR  WATCH 
FROM  YOU 

The  Great  British  Times 
Competition,  run  by  Trafalgar 
Watches,  has  one  object  in 
mind:  to  bring  more  custo- 
mers through  your  door. 

It's  easy  for  you  to  handle.  To  qualify  to 
enter  the  competition,  your  customers  must 
send  in  the  certificate  of  purchase  inside  the 
watch  presentation  case. 

They  will  be  asked  six  straight  for- 
ward questions  about  Great  British  Times. 

GREAT  BRITISH  PRIZES 

The  prizes  to  be  wor^^jfly"  >  , 
are  worth  £15,000. 

The  winner  will  , 
drive  away  in  a  span-  J-t££ 
king  new  Rover  3500 
(Car  of  the  Year  in  1976). 

This  will  be  followed 
by  a  runner's  up  trip  for  two  via 
Concorde  to  America  with  one  week  in  a  top 
class  hotel  and  a  leisurely  return  on  the 
magnificent  QE2. 

In  addition,  there  will  be  100  consolation 
prizes  of  Trafalgar  watches.  (The  sort  of  prize 
people  can  remember  for  years). 

BACKED  BY 
NATIONAL 
ADVERTISING 

Strong,  effective  ad- 
vertising will  appear  in 
national  newspapers 
throughout  the  competi- 
tion period,  from  June 
26  to  August  31st. 

TRAFALGAR  WATCH  CO.  LTD., 
TRAFALGAR  HOUSE,  GRENV1LLE  PLACE,  HALE  LANE,  LONDON  NW7 


POINT  OF  SALE  MATERIAL 
IS  YOURS  FOR  THE  ASKING 

Well  designed,  forceful 
Showcards,  Dispensers,  Window 
streamers,  and  Entry  forms  are 
readily  available. 

Use  them  to  remind  your 
customers  where  it  matters 
most:  in  your  store. 

GREAT  BRITISH 
WATCHES 

As  you  know, 
Trafalgar  watches  are 
high  quality,  precision 
time  pieces,  assembled 
here  in  Britain. 

Over  100  models, 
to  choose  from  including,  Ladies  and 

Gents  LCD.  6  function  watches, 
L.C.D.  12  function  Chrono- 
graphs, 8  function  stop 
watches,  the  famous 
'Brain  of  Britain' Beta 
Light  watches  and  Quartz 
Analogue  (Ladies  and  Gents). 
All  backed  by  the  fmest  after  sales  service  in 
the  U.K.They  are  stylish,  reliable  and  remark- 
able value:  recommended  retail  prices  start 
at£9.95. 

PROFITS  ARE  YOURS  FOR 
THE  TAKING 

Trafalgar's  generous  margins  make  it  a 
worthwhile  competition  to  run  for  us,  and  for 
you.  To  make  it  really  worthwhile,  however, 
you  must  make  sure  you  carry  a  comprehen- 
sive stock  of  Trafalgar  watches.  Call 
01-906  0311  for  more  information  on  the 
Greatest  watch  promotion  ever  launched. 


TINE  AND  TINE  AGAIN 
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COUNTERPOINTS 


Summer  products  and 
promotions  from  Willow 

Willow  Proprietaries  have  launched  a 
range  of  sun  care  products  called  Relief. 
The  Relief  sun  tanning  milk  (£1.80)  con- 
tains an  insect  repellent  and  an  after  sun 
moisturiser  (£1.10)  is  also  available. 
There  is  a  merchandiser  holding  nine 
bottles  of  sun  tanning  milk  and  three  of 
the  after  sun  product  which  is  being  intro- 
duced to  the  trade  for  £9.50. 

A  consumer  promotion  for  the  summer 
months  being  offered  on  Evita  perfume 
comprises  a  "tourist  pack"  holding  a  loz 
spray  cologne  plus  a  20ml  perfume  for 
the  normal  price  of  the  perfume  (£5.75). 

The  company  has  also  launched 
Moodies  (£0.85  for  four).  These  are  des- 
cribed as  "velvety  pads  coated  with 
micro-encapsulated  perfume."  Each  time 
a  Moody  is  stroked  on  the  skin  it  releases 
tiny  perfume  capsules.  The  Moodies 
compact  holds  four  products  which  are 
available  in  three  fragrances — happy 
Moodies  "fresh  with  the  scent  of  summer 
flowers",  party  Moodies  "warmly  exotic", 
and  love  Moodies  "romantic  with  a  hint 
of  musk".  The  launch  is  being  backed 
by  an  advertising  campaign  in  a  popular 
teenage  magazine  and  a  promotion  on 
Radio  Luxembourg.  Retailers  will  be 
offered  a  free  dispenser  complete  with 
touch  pad  testers  and  one  dozen  of  each 
of  the  three  fragrances  (£18.89).  There  is 
also  an  introductory  offer  of  a  full 
merchandiser  plus  three  dozen  Moodies 
to  the  retailers  choice  (£35.56).  Willow 
Proprietaries  Ltd,  Falconhurst  House, 
20b  Cliddesden  Road,  Basingstoke. 


Trafalgar's  Great 
British  Times 

Over  100  prizes  are  offered  in  a  £15,000 
promotion  being  launched  by  the  Tra- 
falgar Watch  Co  Ltd.  The  promotion 
starts  at  the  end  of  the  month  and  con- 
tinues until  the  end  of  August.  First 
prize  is  a  Rover  3500.  Second  prize  is  a 
trip  on  Concorde  to  New  York  for  2 
plus  a  week's  stay  in  a  top  hotel  and  a 
homeward  journey  in  the  QE2.  There 
are  also  100  consolation  prizes  of  Tra- 
falgar's electronic  watches  worth  about 
£30  each. 

The  promotion,  which  is  based  on  a 
"Great  British  Times"  competition,  is 
being  backed  by  a  range  of  point-of-sale 
merchandising  aids  and  national  advertis- 
ing. Trafalgar  Watch  Co  Ltd,  Trafalgar 
House,  Grenville  Place,  Hale  Lane,  NW7. 

Euthymol  on  bonus 

Parke,  Davis  are  putting  Euthymol 
Original  toothpaste  on  bonus  through- 
out the  summer.  The  promotion  is 
backed  by  new  merchandising  material. 
One  of  the  items  available  is  a  self 
selection  unit  holding  one  dozen  tubes. 
Parke,  Davis  &  Co,  Usk  Road,  Ponty- 
pool,  Gwent. 

Autan  repellent 
now  in  sticks 

Autan  insect  repellent  is  now  available 
in  a  new  stick  form,  as  well  as  the  tradi- 
tional aerosol.  The  new  product  (£0.69) 
was  given  an  impressive  "launch"  during 
the  World  Cup  when  a  consignment  was 
flown  out  to  the  Scottish  soccer  squad 
in  Argentina,  explains  the  company.  The 
airlift  was  arranged  by  Ian  Black,  a 
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Scotsman  and  Bayer  UK  consumer  pro- 
ducts group's  marketing  manager  who 
was  concerned  by  newspaper  reports  that 
his  team's  training  sessions  were  being 
plagued  by  all  kinds  of  biting  insects. 

The  new  stick  has  the  same  efficiency 
as  the  aerosol  providing  protection 
against  biting  insects  for  up  to  eight 
hours.  Bayer  UK  Ltd,  Consumer  Pro- 
ducts Group,  Burrell  Road,  Haywards 
Heath,  Sussex,  RH16  IT  P. 

Fresh  Lash  for 
24  hour  wear 

Fresh  Lash  (£0.90)  is  new  mascara  from 
Maybelline  which  is  said  to  give  24  hour 
wear  and  to  condition  the  lashes  at  the 
same  time.  It  is  also  said  to  be  water- 
proof, smudgeproof  and  smearproof  and 
is  available  in  black,  brownish  black  and 
brown.  Fresh  Lash  will  be  available  for 
sale  from  August  1.  Plough  (UK)  Ltd, 
Penarth  Street,  London  SE15  1TR. 

Listerine's  health 
poster  promotion 

Halls-Hudnut's  new  promotion  for  their 
Listerine  mouth  wash  ties  in  with  the 
recent  government  campaign  for  healthier 
living.  By  filling  in  their  name  and 
address  on  the  neck  tag,  purchasers  can 
get  a  free  poster  setting  out  a  sensible 
lifestyle  plan  for  healthy  living.  The 
poster,  which  measures  24in  X  16in 
approximately,  is  illustrated  in  colour, 
the  cartoon  style  drawings  covering  such 
topics  as  diet  and  recommended  types  of 
daily  exercise.  Halls  Hudnut,  Woodside 
Avenue,  Eastleigh,  Hants. 

New  style  dummy 
from  Maws 

A  new  style  soother  is  launched  this 
month  by  Maws,  The  Maws  Pussycat 
Superdummy  (£.32)  has  an  extra  large 
shield  (41mm  in  diameter)  which  is 
curved  away  from  the  mouth  to  pre- 
vent irritation  caused  by  dribbling,  while 
the  teat  is  made  with  six  coats  of  soft, 
pure  latex. 

The  Superdummy,  which  is  designed 
to  withstand  the  roughest  treatment, 
conforms  with  impending  British  safety 
regulations  (see  plOll).  Other  special 
features  include  a  large,  easy-to-hold 
finger  grip.  The  soother  is  available  in 
six  colours — orange,  lilac,  pink,  blue, 
yellow  and  white.  The  plastic  portions 
are  made  from  anti-static  toughened 
polypropylene  and  will  withstand  tem- 
peratures of  up  to  140°C.  Ashe  Labora- 
tories Ltd,  Ashetree  Works,  Kingston 
Road,  Leatherhead,  Surrey. 
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Gumption  takes  on 
the  cream  cleansers 


A  two-version  Gumption  cream — kitchen 
and  bathroom — has  been  launched  by 
LRC  Products  in  place  of  Gumption 
liquid  to  take  advantage  of  the  rapidly 
expanding  cream  sector  of  the  household 
cleanser  market.  The  cream  has  new 
packaging,  improved  formulation  and 
lower  unit  price,  and  will  be  backed  by  a 
£250,000  national  television  campaign. 

The  bathroom  cleanser  is  green  and  is 
described  as  "lemon  fresh"  while  the 
kitchen  cleanser  retains  its  original  blue 
colour  and  bonded  ammonia  ingredient 
to  cope  with  grease  and  burnt-on  stains. 
The  Gumption  bottle  has  been  redesigned 
for  greater  impact  on  shelf  and  has  an 
easy  open,  easy  pour  cap.  Price  is  com- 
petitive at  £0.32  for  standard  (270ml)  and 
£0.52  for  economy  (500ml);  there  is  an 
introductory  money-off  bonus  of  5p  and 
7p  respectively. 

The  launch  will  be  backed  with  a  net- 
work television  campaign  involving  two 
commercials,  one  to  emphasise  the 
Gumption  brand  name,  the  other  con- 
centrating on  the  specialist  use  of  the 
products.  The  campaign  will  run  from 
July  31  through  to  September.  A 
sampling  operation  will  be  carried  out 
by  the  inclusion  of  a  trial  sachet  in  one 
million  pairs  of  LRCs  Marigold  light- 
weight gloves,  and  a  wide  range  of  point 
of  sale  material  has  been  produced. 

LRC  say  that  the  cream  cleanser 
sector  was  worth  £8. 5m  in  the  year  to 
June  1978,  an  increase  of  26  per  cent  on 
the  previous  12  months.  In  the  same 
period,  volume  sales  have  increased  by 
12  per  cent  to  28  million  units,  and 


penetration  of  cream  cleansers  is  running 
at  a  8,325,000  households.  Their  own 
research  also  shows  that  84  per  cent  of 
housewives  use  different  cleansers  for 
bathroom  and  kitchen,  with  20  per  cent 
of  liquid  Gumption  users  already  using 
both  types — hence  the  makers'  confidence 
that  the  consumer  will  buy  the  two 
versions.  LRC  Products  Ltd,  Stockwell 
Green,  London  SW9  9JJ. 


Dixcel  pocket  hankies  relaunch 


Dixcel  pocket  hankies  are  being  re- 
launched in  a  new  red,  green  and 
turquoise  pack.  A  matching  cardboard 
carton  holding  24  packs  is  also  supplied. 
The  launch  is  supported  by  a  trade 
incentive  scheme  called  "Enjoy  an  extra 
birthday  in  1978".  Each  display  carton 
has  a  token  worth  five  points.  Retailers 
can  collect  these  tokens  and  exchange 
them  for  a  gift  of  equivalent  point  value 
— gold-plated  scissors  at  135  points  to  a 
music  centre  at  8,500  points.  The  hankies 
come  in  gross  cases  (£5.80  trade,  a 
reduced  price  with  the  relaunch). 
British  Tissues  Ltd,  101  Whitby  Road, 
Slough,  Berks  HA38  BS. 

Money  off  Paddi 

From  June  26  until  August  4,  1978 
Robinsons  of  Chesterfield  will  be  offer- 
ing the  trade  money  off  cases  of  Paddi 
nappy  liners.  Robinsons  have  designed 


this  offer  to  appeal  to  both  multiples  and 
smaller  High  Street  stores  with  the  pack 
sizes  offered.  The  offer  consists  of  £0.25 
off  cases  of  50s,  and  £0.50  off  cases  of 
100s,  and  applies  within  the  UK  only. 

During  the  same  period  the  company 
are  offering  a  money-off  offer  exclusive 
to  chemists  on  Paddi  nappy  rolls  which 
will  be  offered  for  £0.75  off  the  three 
dozen  packs.  Robinsons  of  Chesterfield, 
Wheat  Bridge,  Chesterfield,  Derbyshire. 

Recycled  Twinsilk 

Modo  Consumer  Products  have  intro- 
duced soft  tissue  toilet  rolls  made  from 
recycled  paper.  Twinsilk  rolls  are 
available  in  pink  or  blue.  The  company 
says  that  unless  users  are  told  they  will 
be  unable  to  distinguish  the  recycled 
product  from  that  made  with  new  pulp. 
Modo  Consumer  Products,  Modo 
House,  Chichester  Street,  Chester. 


Napcolour  cars 
for  consumers 

Each  year  Napcolour  link  photography 
with  another  leisure  activity  to  give  a 
boost  to  the  overall  photographic  market. 
This  year  they  have  linked  with  leisure 
motoring.  Napcolour  have  mounted  a 
consumer  competition  with  two  first 
prizes  of  Chrysler  Sunbeam  cars.  There 
are  runner  up  prizes  of  foldaway  picnic 
furniture  and  tableware  and  20  prizes  of 
Kodak  Ektra  camera  outfits.  Consumers 
have  to  spot  the  hidden  cameras  in  a 
drawing  of  a  family  picnic  and  to  place 
in  order  of  importance,  five  items  they 
should  take  with  them  when  they  are  out 
and  about  in  the  car.  A  free  entry  is 
allowed  with  every  photographic  pur- 
chase and  three  free  entries  with  every 
film  brought  to  a  Napcolour  dealer  for 
developing  and  printing.  Every  entrant 
will  receive  a  50p  film  processing  voucher 
if  their  entry  is  accompanied  by  a 
stamped  addressed  envelope.  The 
voucher  can  be  used  during  October, 
November  and  December  and  the  full 
cost  of  the  voucher  is  borne  by  Nap- 
colour. The  dealers  serving  the  two  lucky 
first  prize  winners  win  a  holiday  for  two 
in  Paris.  Napcolour  Ltd,  76  Lower  Bridge 
Street,  Chester,  CHI  1RU. 

Special  diet  foods 

From  July  1,  G.  F.  Dietary  Supplies  Ltd 
will  distribute  Gentili  Aglutella  pasta 
products — spaghetti,  macaroni,  spaghetti 
rings  and  semolina.  These  products  are 
gluten  and  protein  free  (250g,  £0.97 
trade).  The  company  is  also  to  distribute 
Nistria  low-sodium  meat  preserves.  These 
include  spreadable  liver  pate,  corned 
beef,  jellied  pork  in  30g  monocups 
(£0.22|  to  £0.32|)  and  sliceable  liver 
sausage,  corned  beef,  luncheon  meat  and 
tongue  in  tins  (lOOg  £0.45  to  £0.72). 
G.  F.  Dietary  Supplies  Ltd,  7  Queensbury 
Station   Parade,  Edgware,  Middlesex. 

Newborn  test 

Newborn  skin  moisturiser  is  currently 
being  test  marketed  in  the  Midland  tele- 
vision area  by  Care  Laboratories.  New- 
born skin  (£1.65)  is  packaged  in  a  frosted 
glass  jar  and  is  available  through  che- 
mists and  department  stores  only.  Care 
Laboratories  Ltd,  Badminton  Court, 
Amersham,  Bucks. 

Playing  Zendiq 

The  Zendiq  range  is  currently  being  pro- 
moted in  the  national  Press  and  in  men's 
interest  magazines  and  Goya  are  offering 
a  pack  of  Zendiq  playing  cards  free  with 
any  purchase  over  £1.  The  advertisement 
features  a  lady  alone  with  the  copy  line, 
"and  he  wears  .  .  ."  Goya  International 
Ltd,  161  New  Bond  Street,  London  Wl. 
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ftMVA 

^  OFFERS  YOU 

comprehensive  information  on  the  complex 
business  of  exporting  to  every  world  market, 
including  countries,  cities,  languages,  currencies, 
banks,  embassies,  commercial  representatives, 
airports,  seaports,  airline  cargo  booking  offices, 
containerand  unit  load  services,  documentation 
and  licensing  details,  import  regulations, 
financing  exports,  trade  marks,  weights,  measures, 
abbreviations,  voltages,  postal  charges, 
money  orders,  cables,  telephones,  climate, 
holidays.  EEC  PREFERENCE  regulations,  ATA, 
BOTB.  CAN,  ECGB,  TH  E,  VAT  information,  plus 
monthly  up-dating  service, 

700 pages  210  x  143  mm  £15.00 

Benn  Brothers  Limited  1  25  High  Street  ColliersWood 
London  SW1  9  2JN  Tel :  01 -542  8575 
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NURSERY  RHYMES 
COMPETITION 


Official  List  of  Winners 


FIRST  PRIZE 

Mary  Fraser,  Cross  &  Herbert  Ltd,  New- 
ton Abbot,  Devon. 

RUNNERS-UP 

Mr.  V.  Kay,  Heywood,  Lancashire. 
G.   P.   W.   Young,   Retford,  Not- 
tinghamshire. 

Mrs.  C  Marshall,  Scunthorpe,  South 
Humberside. 

Edwards  &  Taylor,  Addlestone,  Surrey. 
K.  A.  Hazelwood,  Halesowen,  West 
Midlands. 

J.  A.  Spencer,  Repton,  Derbyshire. 
Mr.  Fia  Randall,  Bladock,  Hertfordshire. 
C  W.  Penny,  Aldershot,  Hampshire. 
Miss  M.  King,  Helston,  Cornwall. 
Mrs.  N.  Anderton,  Helston,  Cornwall. 
Bernard  Holmes,  Old  Coulsdon,  Sur- 
rey. 

R.  J.  McFarlane,  Bearsden,  Glasgow. 
Mrs.  Greathead,  Sheffield,  Yorkshire. 
Michael  Pointer,  Sheffield,  Yorkshire. 
Aidan  Mulvey,  Londonderry,  Northern 
Ireland. 

K.  Leak,  Belmont,  Durham  City. 
Elisabeth  Hogg,  Hawes,  North  York- 
shire. 

Morrow  Horner,  Comber,  Northern  Ire- 
land. 

Mr.  F.  M.  White,  London,  S.E.11. 
J.  S.  Wightman,  Norwich,  Norfolk. 


Bir- 


Mrs.  S.  Wharton,  Bredbury  Green 
Cheshire. 

G.  W.  Watson,  Irvine,  Ayrshire. 
Mrs.  W.  A.  Cole,  Great  Barr 
mingham. 

Mrs.  S.  Stevens,  Oxford. 

H.  Bruton,  Bloxwich,  West  Midlands. 
B.  Bogush,  London,  S.W.6. 

Mrs.  Andrews,  Euington,  Leicester. 
A.  S.  Barnes,  Welwyn,  Hertfordshire. 

RUNNERS-UP  (cont.) 

Mrs.  V.  Parker,  Wakefield,  West  York- 
shire. 

A.  Rowley,  Clay  Cross,  Derbyshire. 
Margaret  Moore,   Upper  Belvedere, 
Kent. 

Mrs.  Kathleen  Potter,  Thetford,  Norfolk. 
Carol-Ann  Rennie,  Crossford,  Dun- 
fermline. 

Philip  Power,  Dundry,  Bristol. 
Vera  Traynor,  Irlam,  Manchester. 

B.  G.  Slater,  Old  Trafford,  Manchester. 
Vivien  Anne  Bell,  Carlisle,  Cumbria. 
P.  T.  Wilkin,  Retford,  Nottinghamshire. 
Mrs.  D.  Mackay,  Inverness,  Scotland. 
Mrs.  G.  Cameron,  Renfrew,  Scotland. 


w  Look  at  him  now.  Isn't  he  beautiful? 
Yet  five  minutes  ago  I  could  have  quite  happily 
throttled  him.  Why  oh  why  does  teething  pain 
always  seem  to  strike  at  three  in  the  morning? 

Thankgoodness  the  chemist  recommended 
Dentinox.  It's  the  only  one  specially  formulated 
for  babies  apparently.  Anyway,  it  certainly  works 
a  treat.  All  it  took  was  a  gentle  rub  on  the  trouble 
spot,  a  quick  cuddle  and  he  was  away  again  as  soon 
as  he  hit  the  pillow.  Thanks  a  lot  Dentinox.  From 
now  on  it'll  be  a  good  night  for  me. . . 

•••and  itfs  a  good  night 

fe%ffid  Mill 

teething  gel 

You'll  be  doing  a  real  kindness  by  recommending  Dentinox. Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts. Tel  (0923)  29251 
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COUNTERPOINTS 


Boost  for  Harmony 
colours  in  1978 


Elida's  Harmony  hair  colourant  range 
is  to  be  backed  in  1978  with  an  adver- 
tising budget  of  £200,000.  This  will  be 
spent  on  full  page  colour  advertisements 
in  leading  women's  magazines  and  in 
addition  Elida  are  mounting  a  tele- 
vision campaign  in  selected  areas.  A  new 
commercial  has  been  designed  to  show 
how  easy  it  is  to  use  Harmony.  The 
company  says  that  it  is  aimed  specifi- 
cally at  non-colourant  users  although  it 
will  also  reassure  present  users. 

The  Harmony  packs  have  been  re- 
designed to  include  full  instructions  for 
use  on  two  sides  of  the  triangular  carton. 
The  shade  selection  guide  has  been 
simplified  and  the  "do's  and  don'ts"  can 
be  read  at  a  glance.  Special  outers  have 
been  designed  to  contain  six  packets  of 
each  shade. 

"We  are  aware  that  colourant  users 
— and  one  third  of  all  women  now  use 
a  hair  colour — are  very  concerned  about 
the  result  they  are  going  to  achieve," 
says  marketing  manager  David  Knight. 
"We  believe  that  in  Harmony  we  have 
a  completely  foolproof  product  and  we 
have  now  made  the  instructions  so 
straightforward  and  clear  that  users  will 
get  the  reassurance  they  need  when 
choosing  a  hair  colour.  The  same  reas- 
surance is  given  in  the  Harmony  tele- 
vision and  Press  advertising."  Elida 
Gibbs  Ltd,  PO  Box  1DY,  Portman 
Square,  London  W1A  1DY. 

Pharmaton  transfer 

Vestric  Ltd  are  transferring  distribution 
of  Pharmaton  capsules  and  Pharmaton 
external  products  to  their  subsidiary, 
Pharmagen  Ltd,  Chapel  Street,  Runcorn, 
Ches.,  on  July  1,  Wholesalers  should  now 
order  Pharmaton  products  through 
Pharmagen  Ltd.  Retail  pharmacies 
should  continue  to  order  from  their  usual 
wholesalers.  An  amendment  order — pro- 
posed by  the  Department  of  Health — 
to  the  Medicines  Act  Part  III  will,  if 
approved,  permit  the  continued  sale  of 
Pharmaton  capsules  with  present  formu- 
lation through  pharmacies  without 
prescription.  The  order  will  take  effect 
from  August  10,  provided  no  objections 
are  raised.  Vestric  Ltd,  Chapel  Street, 
Runcorn,  Ches.,  WA7  5AP. 

Aquafresh  offer 

A  consumer  promotion  is  currently 
featured  on  all  sizes  of  Aquafresh  tooth- 
paste through  July.  Consumers  will  be 
offered  a  free  "magic  painting  book", 
which  is  exclusive  to  the  brand,  in  return 
for  two  proofs  of  purchase  of  any  size 
of  Aquafresh.  The  painting  book  is  A4 


in  size  with  16  pages.  The  colours,  four 
in  all,  are  impregnated  into  the  pages, 
which  also  carry  line  illustrations.  The 
colours  are  applied  simply  by  dipping  a 
paint  brush  in  water  and  transferring  the 
colour  from  the  patches  to  the  illustra- 
tions. The  drawings  are  designed  to  be 
amusing  and  interesting  to  the  child  and 
at  the  same  time  convey  the  values  and 
benefits  of  regular  tooth  brushing,  says 
the  company. 

The  Aquafresh  packs  are  flashed  with 
details  of  the  offer  and  backed  up  by  a 
range  of  instore  display  material.  "This 
latest  promotion  is  dental  health  orient- 
ated and  directed  specifically  at  our  tar- 
get market — mothers  with  young  child- 
ren," says  Eddie  Styring,  marketing 
manager  for  the  Beecham  oral  hygiene 
group.  Beecham  Proprietaries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex. 

Agfa's  summer 
advertising  plans 

Agfa's  summer  consumer  advertising 
campaign  is  now  underway  in  an  all- 
summer-through  national  programme. 
Until  August  frequent  insertions  featur- 
ing Agfamatic  pocket  cameras  will  appear 
in  the  popular  daily  newspapers  including 
The  Sun,  The  Daily  Mirror,  The  Daily 
Express,  The  Daily  Mail  and  The  Glas- 
gow Daily  Record. 

Colour  pages  advertising  the  new 
Agfamatic  Makro  range  and  35mm 
pocket  cameras  as  well  as  CT  slide  film 
and  Agfa's  range  of  flash  guns  will 
appear  in  Amateur  Photographer,  Prac- 
tical Photography  and  Camera  User.  In 
addition,  Agfachrome  movie  film  will  be 
featured  in  Movie  Maker.  Agfa-Gevaert 
Ltd,  27  Great  West  Road,  Brentford, 
Middlesex. 


Aqua  Manda  new  packs  (C&D,  June  3) 
in  orange  blossom  and  herbal  variants 


Benylin  loses 
its  chloroform 

Parke,  Davis  &  Co  have  decided  to 
exclude  chloroform  from  Benylin  expec- 
torant, Benylin  paediatric,  Benylin  with 
codeine  and  Benafed  in  view  of  the 
recent  discussions  on  the  inclusion  of 
chloroform  as  a  preservative  in  medi- 
cinal preparations.  In  the  near  future 
orders  for  the  above  products  will  be 
filled  with  non-chloroform  stock.  In 
order  to  identify  these  and  to  help  with 
stock  rotation  the  colours  of  the  identi- 
fication bands  at  the  top  of  125ml  OTC 
packs  of  Benylin  expectorant  and 
Benylin  paediatric  have  been  reversed 
on  the  non-chloroform  packs,  ie  the 
maroon  and  red  bands  on  Benylin 
expectorant  become  red  and  maroon 
and  the  maroon  and  orange  bands  on 
Benylin  paediatric  are  reversed  to  orange 
and  maroon.  This  change  in  formulation 
does  not  mean  that  present  stock  needs 
to  be  changed.  Parke,  Davis  &  Co,  Usk 
Road,  Pontypool,  Gwent  NP4  8YH. 

Disadine 
pack  change 

A  new  pack  presentation  for  Disadine 
DP  has  been  introduced  by  Stuart 
Pharmaceuticals  Ltd.  The  new  pack  is 
designed  to  be  used  inverted  so  that 
gentle  pressure  on  the  actuator  releases 
the  sterile  dry  powder  directly  on  to  the 
wound.  The  volume  of  the  contents  and 
the  price  remain  unchanged.  Stuart 
Pharmaceuticals  Ltd,  Carr  House, 
Carrs  Road,  Cheadle,  Ches.,  SK8  2 EG. 

Pro-actidil  shortage 

Pro-actidil  is  likely  to  be  out  of  stock 
for  the  next  few  weeks  and  the  company 
regrets  any  inconvenience  that  this  may 
cause.  Wellcome  Foundation  Ltd, 
Temple  Hill,  Dart  ford,  Kent  DAI  5  AW. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West; 
So — South;  NE— North-east;  A— Anglia;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Anadin:  All  except  U,  E 

Bergasol:  All  areas 

Branslim:  Ln,  Sc,  A,  U,  We,  B,  E 

Dentu-creme:  All  areas 

Dettol  cream:  All  except  E 

Immac:  So,  Sc,  G,  WE,  A,  WW,  CI 

J  &  J  baby  lotion:  Ln 

Just  Call  Me  Maxl:  Ln,  M,  Lc,  Y,  Sc,  So, 

NE,  G 

Newborn  skin:  M 
Nivea:  U 

Norsca:  All  areas 

Polaroid  sunglasses  &  camera  model  1-000: 

All  areas 
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BEECHAM 
HOME  MEDICINES 

The  Business 
Builders 


iim  Ijmn  bulletin 


BEECHAM  PROPRIETARIES  BRENTFORD  MIDDX 


Diocalm-all  the  signs  foretell 

SUPER  SUMMER  FOR 
CHEMISTS 

lV/f  ORE  people  going  abroad  than  ever  before.  Package  holidays 
sold  out.  Ferries,  planes  booked  solid.  This  is  what  every  travel 
agent  reports  this  year.  And  this  is  why  it's  going  to  be  a  record 
summer  for  Diocalm. 

Today,  virtually  unopposed,  the  only  widely  known  antidiarrhoeal 
tablet  available  off  prescription,  Diocalm  is  backed  year-round  by  heavy 
advertising  support.  Through  summer  that  support  takes  on  a  new  twist 
with  new  ads  and  new  high-frequency  appearances. 


Chemists'gain 

ALL  of  which  means  a  big  gain  for 
chemists.  Because  Diocalm  is  a 
chemist-only  brand.  When  customers 
want  it  -  and  this  year  they  will 
more  than  ever  -  they  must  come  to 
the  pharmacy.  It's  a  golden  oppor- 
tunity in  every  sense. 


SETLERS  SPEED 
FURTHER  AHEAD 


NO  question  about  it,  new  Setlers  have 
found  the  formula  for  success.  Since 
relaunch  with  20%  more  relief-giving 
ingredients  the  brand  has  sped  further 
and  further  ahead  and  now  stands  joint 
No.  2  in  the  market. 

Predictions  are  that  it  won't  wait 
there  for  long  but,  with  continued  heavy 
press  support  and  concentrated  summer 
TV  to  come,  will  very  soon  take  off  again. 

New  way  to 
cleanup 

OUTSTANDING  success  in 
clearing  spots  and  pimples 
means  that  chemists  every- 
where are  cleaning  up  on 
Clean  and  Clear,  Beecham's 
new  scientific  acne  treat- 

nu>nt-  An  instant  win- 

ner with  teenagers, 
this  chemist-only 
brand  is  scheduled 
for  a  further 
£200,000  worth  of 
advertising  sup- 
port. Altogether, 
the  message  is 
clear:  to  clean  up 
more,  stock  up 
more. 


Noclioquinol 

TO  maximise  it,  retailers  need  do 
only  three  things:  Stock  up  with 
Diocalm.  Display  Diocalm  well.  And 
remind  customers  that  Diocalm  con- 
tains no  clioquinol  and  may  be  taken 
with  confidence.  This  simple  triple 
action  will  bring  its  own  rewards  - 
for  chemists  and  their  customers. 


SECRET  SALES  WEAPON! 

More  than  just  an  eye-catching  show- 
card,  this  attractive  face  conceals  a 
handy  dispenser  for  use  only  by  counter 
staff  -  an  easy  way  to  speed  sales. 


Winning  double 


ALWAYS  big  sellers  in  summer, 
Germolene  Footspray  and  All  Fresh 
Clean-up  Squares  this  year  get  an 
extra  boost  -  customer  incentives, 
sales-making  display  and  support. 

All  Fresh  is  available  in  a  special- 
price  pack  so  retailers  can  pass  on 
savings  to  stimulate  sales.  Footspray 
again  comes  with  the  ever  popular 
25%  extra.  And,  for  this  brand,  there's 
renewed  summer-long  advertising. 

A  combined  display-dispenser 
rounds  off  the  push  for  both  brands 
and  more  than  earns  its  place  on 
counter  or  gondola. 


Oesry 


GROWING  NEEDS- 
GROWING  SALES 

SUMMER  weather,  summer  holidays  .  . 
when  these  arrive,  Dinneford's  Gripe 
Mixture  and  All  Fresh  Baby  Bottom 
Wipes  always  come  into  their  own. 

That's  why  it's  wise  to  stock  up  more 
than  usual  with  both  brands.  And  to  do 
it  now  -  before  mums  come  in  demanding 
Dinneford's  for  grouchy  babies  and  the 
Wipes  to  ensure  nicer  nappy  changes 
away  from  home. 


NEWS 
FLASH! 


FIELD  reports  show  cold,  flu,  coughs 
still  about.  A  warning  to  keep  high  stock 
levels  of  Beechams  Powders,  Hot  Lemon, 
Night  Nurse  Cold  Remedy,  Veno's  Cough 
Mixtures  and  Mac  Lozenges. 
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Clean- 
e  new  Sensodyn 


Compact  head  to  search  out  and 
remove  plaque  in  hard-to-reach  areas. 

Special  filament  design 

for  efficient  and  comfortable 
plaque  removal. 

All-nylon  construction 

can  be  immersed  in  hot  water 
without  damage. 


Plus  the  other 
Sensodyne  features 

straight  handle,  rounded 
contours,  dense  brushing  surface, 
double  end-rounded  filaments  - 
for  safety  and  comfort. 

Now  -  the  toothbrush 
dentists  have  been  asking  for 

The  new  Sensodyne  Searcher  was  designed 
after  nationwide  research  which  revealed  that 


m 


\ 


[smile  with 
>earcher  toothbrush 


68%  of  dentists  prefer  a  compact-head 
toothbrush  with  3  rows  of  brushing  filaments. 

This  design  was  almost  twice  as  popular 
as  any  other 

Fastest  growing  toothbrush  range 

Professionally-recommended  toothbrushes 
have  most  growth  potential  in  the  toothbrush 
market  for  the  retail  chemist  because  he  is 
uniquely  placed  to  endorse  the  dentist's 
recommendation.  And  Sensodyne 
toothbrushes  are  the  fastest-growing 
professional  toothbrushes  -  sales  are  growing 
at  near  100%  per  annum. 


Big  introductory  offer  for  you 

There's  a  special  launch  bonus  offer  to  the  retail 
trade:  we  invoice  you  for  only  10  of  every 
dozen  Sensodyne  Searcher  toothbrushes  you 
order  On  these  terms  you  get  over  16|p.  profit  on 
each  Searcher  brush  —  a  margin  of  41.7%  when 
you  sell  at  the  R.S.P  of  43p.  Order  now 
through  your  Stafford- Miller  representative  or 
usual  wholesaler 

Bright  new 
toothbrush  display  stand 

We  have  developed  a  new  display  unit  to  hold 
supplies  of  all  four  Sensodyne  toothbrushes  - 
the  new  Searcher;  plus  Plaque  Remover,  Junior 
and  Gentle. 


k 

b  Heavyweight 

■  professional  promotion 

I    The  Sensodyne  Searcher  is  being 

launched  in  June  with  a  high-impact 

■  advertising  campaign  to  dentists.  The 
W     Stafford-Miller  professional  dental 

m     representatives  will  be  calling  on 
m     dentists  nationwide;  they  will  be 
W     supported  by  direct  mail  and  press 
advertising  to  make  this  the  most  heavily 
promoted  professional  brand. 


Our  retail  representative  will  be  calling  to 
offer  you  one  -  or  you  can  contact  us  direct. 


Stafford-Miller  Ltd.,  Hatfield,  Herts. 
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The  Pointer  To  Value 


The  Pointer  To 
A  More  Secure  Future 
For  The  Independent 


That's  what 
UniChem  means... 


day  -  more  than  ever 

Independent  Retail  Pharmacists  need 


rotection 


by  an  organisation  totally 

committed  to  safeguarding  their  future 


Control 


-  of  their  own  wholesale  organisation 


^  Comprehensive  Service 


tailored  to  their  needs 


UniChem  gives  you  all  this  ~ 
a  handsome  share  of  the  profits! 


ind  out  more  about  us 

/  sending  off  this  coupon  now 


To:  J.A.L.  Speller,  General  Sales  Manager,  UniChem  Ltd.,  Crown  House,  Morden,  Surrey  SM4  5EF 


Name 


Address 


/  am  an  Independent  Retail  Pharmacist 
and  would  like  more  information  about 
UniChem 


Date 


Signed 


CD/6/78 
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Creating  an  Identity 


This  fascia  is  available  from  Unichem  and  indicates  the  preference  for  highlighting  the 
chemist  title.  Unichem  are  willing  to  bear  up  to  half  of  its  cost  to  members 


For  the  independent  pharmacist  feeling 
the  highly  competitive  pressures  of 
modern  retailing,  a  corporate  identity 
might  appear  to  conflict  with  his  indepen- 
dence and  be  appropriate  only  to  mul- 
tiples. Yet  to  take  full  advantage  of 
group  advertising  and  promotions  by 
wholesalers  and  voluntary  trading  organi- 
sations etc,  the  retailer  must  show  the 
public  that  he  is  participating. 

During  1977,  nine  of  the  top  10 
advertisers  were  retail  organisations  such 
as  Boots,  Woolworths,  Tesco  and  the 
Co-operatives.  All  spent  massive  amounts 
on  advertising  and  promotion  to  create 
the  right  shopping  image  for  them,  to 
build  sales  and  profits.  For  the  indepen- 
dent, size  and  location  of  premises  need 
not  be  a  problem  and  degree  of  commit- 
ment to  a  corporate  identity  is  left  to  the 
retailer  albeit  with  encouragement  and 
advice  from  the  organisation  with  whom 
he  wishes  to  be  identified. 

Numark.  Unichem  and  Enterprise  (a 
VTO  subsidiary  of  Branded  Goods. 
Stoke-on-Trent),  have  recently  become 
more  and  more  active  in  media  adver- 
tising and  all  offer  varying  degrees  of 
help  in  creating  an  identity. 

Enterprise,  formed  in  April  1977, 
operates  within  the  Midlands  television 
areas  and  claims  that  95  per  cent  of  its 
378  members  are  identified  in  some  way. 
The  name  was  chosen  to  create  a  public 
image  of  the  independent  businessman. 
Its  logo  is  two  Greek  Es  (one  reversed) 


Numark  provide  a  blue  or  blue  and  white 


canopy  for  shelving  units  where  compatible 
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and  the  letter  style  is  retained  through 
fascias,  point-of-sale  material  and  letter- 
heads maintaining  the  identity.  The 
fascia  colour  scheme  of  white  back- 
ground and  blue  lettering  was  chosen  to 
represent  a  clear  clinical  image,  necessary 
for  the  pharmacy,  says  Dick  Turner, 
Enterprise  managing  director.  Mr  Turner 
feels  it  essential  that  the  chemist's  name 
and  Enterprise  logo  should  be  the  most 
prominent  on  the  fascia,  with  words  such 
as  "dispensing  chemist"  taking  second 
place.  "That  way,  Enterprise  can  adver- 
tise individual  shops  without  infringing 
the  Pharmaceutical  Society  Statement 
upon  Matters  of  Professional  Conduct", 
believes  Mr  Turner. 

Window  stripping  to  suit  any  size 
window  is  also  available  and  can  be  used 
alone  or  to  form  a  second  fascia.  The 
stripping  is  of  plastic,  easy  to  apply  with 
a  life  expectancy  of  two-three  years. 

The  fascias  were  of  plastic  but 
Mr  Turner  has  negotiated  a  bulk  supply 
of  glass  fibre  fascias  with  moulded 
lettering  which  helps  prevent  rain  smears. 

Mr  Turner  points  out  that  there  is  little 
point  in  paying  to  recreate  an  old  image 
(the  pharmacy  on  pl029  is  a  notable 
exception)  but  says  it  is  much  easier  to 
create  an  improved  image  in  larger 
premises.  When  carrying  the  external 
identity  internally  his  philosophy  is  to 
look  upon  the  dispensary  and  medicines 
counter  as  a  special  section  with  its  own 
needs  and  image.  For  most  pharmacies 
perfume  and  toiletry  sections  also  need 
particular  images.  The  medicines  area 
needs  access  to  the  counter  for  prescrip- 
tion signing  etc  and  space  for  seating; 
the  perfume  section  needs  space  for 
browsing  and  display  of  low  volume 
stock;  toiletries  are  normally  self  service 
volume  items.  For  pharmacies  with  a 


substantial  photographic  trade  specialist 
fittings  can  be  integrated  into  the  Enter- 
prise decor. 

Enterprise  use  two  shopfitting  com- 
panies (although  a  retailer  can  use  his 
own  if  preferred)  finding  that  experience 
in  particular  designs  produces  higher 
standards  of  workmanship  and  lower 
costs.  Enterprise  has  handled  about 
£100,000  of  development  in  the  past 
year.  The  work  can  be  programmed  to 
suit  the  retailer  with  Enterprise  co-ordi- 
nating and  able  to  get  problems  solved 
quickly.  Shelving  systems  have  been 
redesigned  to  Enterprise  specifications 
with  the  shopfitters  acting  as  agents. 

To  create  image  areas,  boxed  canopies 
are  used  above  shopfittings  (new  or  old) 
and  are  part  of  the  building,  not  the 
fittings.  White  lettering  is  used  to  high- 
light the  section  and  the  background 
colour  is  usually  the  fascia  blue  or 
shades  of  co-ordinated  browns.  Different 
colours  may  be  used  to  promote  par- 
ticular sections — the  identity  is  in  the 
style  as  well  as  colours,  says  Mr  Turner. 
If  the  self-illuminated  canopies  are  not 
suitable,  the  same  style  can  be  created 
by  wall  panelling.  Tf  problem  areas  such 
as  support  pillars  cannot  be  disposed  of, 
Mr  Turner  would  suggest  making  a 
feature  of  them  by  incorporating  fittings 
and  decor  around  them.  Help  with  light- 
ing, flooring  etc.  together  with  restocking 
and  merchandising  is  also  available.  The 
whole  key  to  Enterprise  philosophy  is 
understanding  the  retailer's  problems, 
emphasises  Mr  Turner.  An  identity  can- 
not be  created  without  a  driving  force 
offering  a  complete  back  up  service. 
Enterprise  is  such  a  driving  force,  he 
says.  Help  with  site  acquisition,  financial 
advice,  and  views  of  recently  refitted 
shops  are  all  provided  by  Enterprise. 

24  June  1978 


To  complete  the  identity,  point-of-sale 
material  is  provided  and  a  cartoon  char- 
acter Enterprise  Ernie  has  been  created 
to  identify  television  advertising  with 
promotions.  Ernie  is  expected  to  develop 
into  an  adviser  to  the  public  on  value 
shopping  and  health  education. 

Unichem  take  an  opposite  view  to 
Enterprise  on  fascia  design.  They  feel 
that  the  title  "chemist"  should  be  dis- 
played prominently  with  the  pharmacist's 
name  of  secondary  importance.  They 
have  recently  designed  a  fascia  incorpora- 
ting the  "Pointer  to  value"  logo  and  two 
carboys  in  red  and  green  on  a  white 
background.  The  fascia  costs  about  £10 
per  sq  ft,  and  can  be  illuminated. 
Unichem  are  prepared  to  pay  up  to  half 
of  the  cost  emphasising  that  the  design 
is  flexible — but  the  logo  must  be  included. 

Independent  image 

The  independent  image  is  of  fore- 
most importance  to  Unichem  and  they 
want  the  public  to  associate  their  pointer- 
to-value  symbol  with  that  image.  Window 
posters  bearing  the  logo  are  available 
and  necessary  for  their  promotions, 
Unichem  say.  Point-of-sale  material  is 
provided  and  another  new  feature  is  to 
provide  dump  bins  with  particular  pro- 
motions. 

A  shopfitting  service  is  not  provided 
although  Unichem  do  offer  an  introduc- 
tion to  recommended  shopfitters  and 
some  regional  members  visit  pharmacies 
giving  independent  advice  on  layout 
before  a  fitter  is  brought  in.  A  merchan- 
dising service  is  available  but  general 
sales  manager,  John  Speller,  says  they 
cannot  always  meet  the  demand. 
Mr  Speller  says  Unichem  is  not  likely 
to  proceed  much  further  in  creating  a 
corporate  identity  because  their  members 
must  be  seen  as  independent  by  the 
public. 

Numark,  the  National  Pharmaceutical 
Association  sponsored  VTO,  say  a  clear 
corporate  identity  strengthens  the  organi- 
sation as  a  trading  group.  It  is  not 
intended  to  reduce  the  pharmacy's 
individuality,  and  character  but  to 
enhance  it,  adding  to  the  pharmacist's 
reputation. 

The  Numark  fascia  is  a  blue  back- 
ground with  white  lettering  (the  reverse 
of  Enterprise).  Blue-and-white  stripping 
is  available  for  use  with  or  without  the 
fascia  and  can  be  adapted  to  suit  most 
windows  and  doors.  An  illuminated  sign 
24  x  12in)  is  offered  both  for  identifi- 
cation and  night  security.  Business 
stationery  may  carry  the  Numark  symbol 
by  agreement  with  Independent  Chemists 
Marketing  Ltd.  Numark  claim  that  over 
half  of  their  2,000  members  in  the  UK 
are  fully  identified.  Point-of-sale  material 
and  overalls  can  be  provided  and  a  range 
of  retail  development  services  is  avail- 


able. Mr  R.  A.  Foster,  heads  the  shop 
development  service  which  uses  a  national 
network  of  shopfitters  enabling  discounts 
to  be  obtained.  Site  assessment  and  layout 
design  are  included. 

For  the  multiple  retailer  the  need  to 
be  identified  by  the  potential  customer 
is  particularly  important,  says  Mr  G.  B. 
Green,  Savory  and  Moore  Ltd,  marketing 
director.  The  shop  front  and  fascia  style 
are  the  most  obvious  areas  for  attention 
but  the  need  to  follow  this  up  by  design 
■ 


and  layout  of  the  store  and  by  the 
appearance  of  the  staff  is  essential  if  the 
retailer  is  to  make  the  investment  in 
image  capitalise  into  sales. 

For  Savory  and  Moore,  the  need  10 
years  ago  was  to  create  an  identity  which 
allowed  the  prestige  of  New  Bond  Street 
to  harmonise  with  a  style  also  suitable  for 
the  suburban  pharmacy  or  small  country 
town  chemists.  Careful  thought  was 
given,  in  the  light  of  some  rudimentary 
Continued  on  p1028 


Top  and  centre  show  before  and  after  views  of  a  pharmacy  refitted  with  the  help  of 
Enterprise  Ltd.  The  new  fascia  reflects  the  Enterprise  belief  in  drawing  attention  to  the 
pharmacy  name  and  logo  rather  than  the  chemist  title.  Below  is  a  typical  Enterprise 
interior  design 
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An  identity 


Continued  from  p1027 
market  research,  to  the  company's  place 
and  type  of  business  within  the  retail 
strata  and  consequently  to  the  type  of 
customer  desired.  The  decision  was  then 
communicated  to  management  and  staff 
as  the  main  policy  statement  at  the  be- 
ginning of  the  staff  handbook:  "Our  busi- 
ness is  based  on  an  excellent  pharma- 
ceutical service  in  a  professional  atmo- 
sphere providing  our  customers  with 
pleasant  shopping  conditions  and  a  wide 
range  of  merchandise  effectively  presented 
and  displayed. 

"The  service  and  helpfulness  of  our 
staff  is  greater  than  that  of  similar  estab- 
lishments, the  range  of  goods  is  of  high 
quality  and  we  offer  competitive  prices 
on  a  popular  range  of  products." 

To  capture  the  attention  of  potential 
customers  it  was  decided  to  commission 
an  appropriate  symbol  to  fit  the  profes- 
sional image  and  to  overcome  the  prob- 
lems of  recognition  when  a  name  as 
lengthy  as  "Savory  and  Moore"  was 
placed  on  the  shop  front  fascias.  An 
older  style  of  lettering  was  chosen  for 
the  name  itself — Baskerville  Bold.  Be- 
cause many  branches  were  in  cosmo- 
politan sites  in  London,  the  green 
colour,  most  associated  with  inter- 
national pharmacy,  was  chosen  for  the 
lettering,  on  a  clinical  white  background. 
The  symbol  incorporates  the  letters  S 
and  M  to  form  a  pestle  placed  sym- 
bolically in  a  mortar.  Used  in  an  illum- 
inated box  sign  at  right  angles  to  the 
street  and  on  door  push  handles  as  well 
as  the  fascia,  the  symbol  aims  at  public 
recognition  of  name  and  type  of  business 
Carried  throughout  in  store  signs  and 
notices  such  as  hours  of  opening,  the 
symbol  has  been  further  incorporated 
into  the  Savory  and  Moore  moneysaver 
symbol  used  on  special  offer  cards  and 
other  promotional  material. 

After  various  experiments  with  colours 
and  styles  the  staff  of  each  pharmacy  has 
been  provided  with  a  clinical  white  over- 
all embracing  a  matching  green  trim  and 
name-badge  bearing   the  symbol. 

Bright  lighting  sets  off  in  each  of  the 
stores  a  white  surfaced  dispensary  and 
pharmacy  counter  area  with  a  slightly 
softer  backing  of  a  pale  yellow-green 
vinyl  finish  for  walls  around  the  re- 
mainder. Throughout,  the  sculptured  pel- 
met is  painted  in  a  bright  green  with  a 


paler  yellow  border,  edged  in  dark  green. 
This  colour  scheme  is  featured  on  panels 
at  the  end  of  each  shelf  island  gondola 
and  by  the  dark  green  panel  finish  to 
glass  counters. 

Various  floor  finishes  have  been  tried 
over  the  years  but  primary  vinyl  tiles 
in  parchment  with  occasional  splatterings 
of  deeper  coloured  tiles  are  the  most 
commonly  used  finish.  Experiments  with 
carpets  and  carpet  tiles  have  as  yet  only 
been  partially  successful  for  maintaining 
the  standard  of  cleanliness  Savory  and 
Moore  believes  essential  for  its  image 
and  the  latest  experiment  in  Brighton  is 
an  oatmeal  carpet  incorporating  the  green 
symbol. 

Staff  contribute  much  to  an  image  and 
overalls  play  an  important  part  in  pro- 
moting   a    clean    hygienic  appearance. 


Mr  T.  Cave,  sales  director.  Betti  Bow 
Fashions  Ltd,  says  the  general  opinion 
is  that  pharmacy  staff  should  be  clothed 
in  white  although  many  opt  for  other 
colours.  Style  and  fashion  are  as  impor- 
tant as  durability.  Embroidered  badges, 
logos  and  company  names,  etc,  displayed 
prominently  on  the  overall  are  becoming 
an  ever-increasing  feature  creating  an 
image  of  greater  efficiency  and  service  to 
customers.  Terylene  cotton  blend  gar- 
ments are  already  established  he  says,  but 
new  garments  are  being  launched  using 
woven  textured  Terylene  "Oxford" 
quality.  Such  overalls  give  a  crisp  clean 
smart  dress  appearance  and  also  have 
easy  care  properties.  Different  overall 
designs  and  colours  for  various  grades  of 
staff  could  enable  customers  to  identify 
supervisors,  cosmetic  assistants  etc. 
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Above  are  methods  of  corporate  identity  used  by  Numark  and  Savory  and  Moore.  Left  is 
point-of-sale  material  from  Unichem 
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How  to  be 
modern  yet 
Victorian 


Dispense 
with  diminishing  sales. 


How  to  present  an  old  established  image 
when  forced  into  larger  new  premises 
was  the  problem  faced  by  the  owners 
of  a  Jermyn  Street,  London,  pharmacy. 
The  Edwin  R.  Cooper  pharmacy  was 
originally  established  in  the  reign  of 
Queen  Victoria  (when  it  was  known  as 
the  St  James's  pharmacy)  and  occupied 
350  sq  ft.  At  the  termination  of  the 
lease  in  1977  the  landlord  decided  to 
develop  the  site  together  with  two 
adjacent  units  as  one.  Mr  L.  J.  Rosen- 
berg, managing  director,  Mayfair  Phar- 
macy Ltd,  found  that  if  he  wished  to 
retain  a  pharmacy  on  the  same  site  he 
had  to  take  all  2,000  sq  ft. 

Having  decided  to  proceed  he  felt  a 
Victorian  image  would  be  appropriate 
for  the  area  (a  modern  shopfront  would 
have  been  out  of  place  even  if  planning 
permission  could  have  been  obtained). 
The  expense  of  genuine  Victorian  shop- 
fittings  being  prohibitive,  Mr  Rosenberg 
acquired  modern  wall  cabinets  and 
framed  then  in  a  mock-period  fluted 
panelling  painted  white.  The  bases  al- 
ready had  an  "old  look"  with  brown 
staining.  A  cabinet  screen,  wooden  clock 
housing  and  mirrors  were  retained  from 
the  previous  premises  and  tables,  chairs 
and  other  furniture  of  the  period  have 
been  added  gradually.  An  old  LSD  cash 
register  has  been  renovated  for  display. 
Overlooking  the  shop  is  a  portrait  of 
Queen  Victoria.  All  that  in  an  air- 
conditioned,  centrally-heated  environ- 
ment! 

Talking  points 

Above  the  wall  cabinets  are  alcoves 
in  which  are  displayed  perfume  agency 
products.  Apothecary  jars  are  placed 
around  the  shop  as  talking  points.  The 
shopfront  was  built,  painted  and  gilded 
to  continue  the  period  look  with  the 
lettering  not  directly  on  the  glass  but 
on  signs  behind  it,  allowing  for  relatively 
easy  replacement  should  the  window  be 
broken.  The  floor  is  carpeted  and  light- 
ing has  a  chandelier  look.  At  the  rear 
of  the  shop  is  the  medicines  counter 
and  dispensary  together  with  the  con- 
cessions to  modern  trading — a  small  self- 
selection  area  for  branded  toiletries,  etc. 

Mr  Rosenberg  says  he  wanted  to  keep 
away  from  the  museum  look  of  dark 
stained  units  etc,  but  admits  to  satis- 
faction when  the  paintwork  and  carpet 
had  lost  their  new  appearance. 

The  new  premises  were  created  around 
Continued  on  p1030 
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These  three  units  had  to  be  combined  into  one 
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Consult  Dollar  Rae. 
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Making 
the  most 
of  floors 


Victorian  pharmacy 


Continued  from  p1029 

the  old  without  closing  the  business.  The 
adjacent  units  were  prepared  and  fitted 
and  then  trading  was  temporarily  moved 
over  as  the  old  unit  was  finished.  Mr 
D.  Green,  financial  director,  estimates 
turnover  has  trebled  but  anticipates  an 
eventual  four  fold  increase.  Staff  has 
been  increased  from  three  to  six  inclu- 
sive of  pharmacist. 

Edwin  R.  Cooper  specialises  in  quality 
merchandise,  for  example  with  a  range 
of  shaving  brushes  from  £380  down- 
wards. It  also  has  a  large  selection  of 
natural  sponges  and  hairbrushes. 

Behind  the  shop  is  set  aside  a  room 
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where  a  French  pharmacist,  Mr  Des- 
veaux  (a  previous  owner  of  Edwin  R. 
Cooper)  prepares  toiletries  to  customer 
order  maintaining  the  bespoke  tradition 
of  Jermyn  Street.  For  the  future  it  is 
hoped  to  let  a  backroom  to  an  optician 
or  chiropodist. 

As  might  be  expected  a  large  propor- 
tion of  Jermyn  Street  trade  is  from 
tourists  and  "Gentleman's  club"  mem- 
bers. Their  reaction  to  the  change  has 
been  very  favourable,  Mrs  S.  Waters, 
manageress,  says.  Most  say  they  find 
it  easier  to  shop  in  the  larger  surround- 
ings and  more  ladies  now  use  the  shop. 


One  way  of  presenting  a  bright  clean 
image  is  by  careful  selection  of  floor- 
coverings.  For  pharmacies,  appearance, 
durability,  easy  maintenance  and  resis- 
tance to  chemicals  are  all  important. 
Mr  R.  Annan,  technical  services  man- 
ager, Nairn  Floors  Ltd,  says  most  smooth, 
resilient  floor  coverings  have  such  quali- 
ties together  with  ease  of  fitting. 

Smooth  floorcoverings  can  be  laid  on 
any  kind  of  subfloor  providing  it  is  of 
sound  construction,  permanently  dry, 
level,  smooth  and  clean.  For  example, 
linoleum  or  flexible  vinyl  can  be  laid  on 
wooden  subfloors  which  would  not  be 
suitable  as  a  base  for  terrazzo. 

The  choice  basically  lies  between  sheet 
or  tile  linoleum  and  vinyl.  Most  have 
colour  and  decoration  throughout  the 
thickness  of  the  material.  One  of  the 
most  appropriate  products  is  toughened 
linoleum  in  sheet  or  tile  which  also  helps 
to  reduce  the  noise  of  foot  traffic.  It  has 
high  resistance  to  point  loading,  vital  now 
stiletto  heels  are  coming  back  into 
fashion.  Unlike  vinyls,  linoleum  also  has 
excellent  resistance  to  cigarette  burns. 

Sheet  or  tiles 

The  choice  between  sheet  and  tiles  is 
not  difficult;  sheet  is  recommended  if  the 
floor  is  likely  to  be  washed  down  fre- 
quently because  water  seepage  through 
tile  joins  can  break  down  the  adhesive. 
Where  that  problem  does  not  exist,  tiles 
could  be  preferable  because  a  design 
element  can  be  introduced  with  little 
extra  cost.  In  many  pharmacies  the  floor 
is  probably  the  only  area  where  colour 
and  design  can  play  an  important  role  in 
the  shop  environment.  For  detailed 
advice  on  subfloors  and  adhesives, 
approach  a  reputable  contractor. 

A  number  of  preventive  measures  can 
be  taken  to  help  preserve  the  floor, 
including  provision  of  shoe  cleaning  mats 
or  grids  at  entrances  to  help  remove  grit. 
Sweeping  and  mopping  is  also  important. 
Special  synthetic  waxes  are  now  avail- 
able that  are  suitable  for  both  linoleum 
and  vinyl  floorcoverings.  They  can  be 
sprayed  over  small  areas  at  a  time  using 
either  an  attachment  to  a  buffing 
machine  or  a  hand  spray,  so  that  cleaning 
can  take  place  during  shop  hours  with- 
out disrupting  customer  flow.  Some  shops 
use  no  polishes  and  rely  on  high  speed 
wet  buffing  of  their  toughened  linoleum 
floors.  Floor  coverings  will  inevitably 
wear  out  but  correct  regular  maintenance 
could  delay  the  process. 
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Shopping  and  equipment 
are  different  overseas 


When  looking  at  shops  around  the  world, 
there  is  a  clear  division  between  those 
based  on  European  or  American  equip- 
ment and  needs,  and  "the  rest",  Baxter 
Fell  Northfleet  Ltd  say.  The  Group, 
which  includes  Showrax,  has  completed 
a  number  of  shopfitting  contracts  over- 
seas. 

The  company  says  the  format  of  a  shop 
and  the  requirements  of  customers  are 
determined  in  the  rest  of  the  world  by 
the  type  and  size  of  operation,  and  the 
buying  habits  of  the  customer.  Although 
equipment  often  sold  to  tropical  coun- 
tries can  be  similar  to  European  with 
the  addition  of  such  items  as  dust  traps 
and  many  more  spares,  the  local  shop- 
keeper may  be  quite  happy  with  any 
shopfittings  that  he  can  obtain.  Bright 
sunlight  allows  fewer  windows  to  prevent 
fading,  therefore  internal  lighting  has  to 
be  increased. 

Typically,  the  shopfitting  customer  is 
either  a  large  government  department 
store  on  European  lines,  a  co-operative, 
or  a  small  one-unit  shop  run  by  either 


a  street  trader  or  a  man  catering  to  a 
restricted  or  small  clientele,  all  of  whom 
he  knows  personally.  The  fittings  there- 
fore cope  with  a  different  type  of  product 
whose  main  differences  are  larger  items 
in  smaller  areas,  and  fittings  that  require 
a  high  staff  to  customer  ratio  because  in 
most  of  these  countries  labour  is  much 
cheaper  than  equipment.  Shop  fittings 
are  also  affected  by  the  customer's  re- 
quirements for  personal  service.  In  the 
bigger  stores  they  want  everything 
wrapped. 

In  certain  Arab  states  shoppers  may  be 
exclusively  male  and  women  may  be 
barred  from  parts  of  the  store.  Com- 
pletely separated  self-contained  VIP 
rooms  may  be  necessary. 

The  use  of  space  is  also  different.  Most 
customers  and  the  small  shop  units  are 
used  to  a  cluttered,  heavily  congested 
area,  more  like  a  bazaar  than  the  modern 
supermarket.  It  is  difficult  to  persuade 
them  that  they  will  sell  more  by  giving 
the  customer  room  to  see  the  wares.  Their 
stock  answer  is  that  personal  service  en- 


sures the  customer  has  the  opportunity 
to  ask  or  be  persuaded  into  buying  any- 
thing required. 

Materials  used  in  shopfitting  range 
from  the  old  bit  of  packing  case  to  the 
most  beautiful  joinery.  Some  stores  in 
Egypt,  Algeria  and  Morocco  are  still 
using  the  original  wooden  built-in  shop- 
fittings  made  with  cheap  carpentry  labour 
to  an  exceptionally  high  standard.  The 
fittings  in  some  of  the  grubbier  stores 
would  not  disgrace  a  stately  home. 

The  final  difference  between  the  fittings 
of  the  developing  countries  and  the  UK 
is  in  their  treatment.  In  one  store  a  steel 
bracket  three  inches  thick  had  been  bent 
out  of  true.  Maintenance  or  up-keep  is 
minimal  and  though  hammers  and  nails 
may  be  understood  by  the  maintenance 
crew,  nuts  and  bolts  can  sometimes 
create  problems. 

Overseas  co-operatives,  where  they  do 
not  exist,  are  now  being  planned  for  the 
future,  but  it  should  not  be  thought  that 
these  present  an  opportunity  for  shop- 
fitting.  They  are  designed  to  sell  items 
such  as  grain,  flour  and  sugar  in  bulk. 
Heavy  duty  racking  rather  than  con- 
ventional shopfitting  is  really  what  they 
need.  Negotiations  with  an  overseas  cus- 
tomer are  made  more  difficult  by  his 
Continued  on  p1032 


The  model  L14  pricemarker  (£32.50),  from  Primark,  produces 
either  six  or  eight  available  characters  and  may  be  fitted  with  a 
printing  slug  to  produce  the  name  or  logo  of  the  customer.  Label 
size  is  12  x  19  mm  and  colours  are  available.  The  P2-6  (£65)  is 
capable  of  producing  20  digits  for  pricing  and  coding,  with  label 
dimension  16  x  25  mm.  Both  are  made  from  Cyclac,  a  plastic. 
Primark  (UK)  Ltd,  Excelsior  Works,  Kirkby  Road,  Barwell, 
Leicester. 


There's  a  lot  of  business 
hanging  on  Myers' 
pegboard  fittings. 


Self-selection  merchandise  comes  in  all  shapes  and  sizes. 
Pegboard  fittings  create  appealling  and  economic  displays  to  boost 
your  turnover.  They're  simple,  adaptable  and  prof  itable  —  they're 
Myers! 

We  offer  the  most  comprehensive  range  available- standard, 
medium  and  heavy  duty  dispensers  -  single  arms,  or  twin  rail.  And 
many  other  display  appliances. 

They  make  stock  control  so  easy,  too.  Just  slip  a  small  indicator 
marker  along  the  Myers  fitting  at  your  pre-determined  "re-order" 
stock,  and  you've  got  the  perfect  reminder,  at  virtually  no  expense 

For  full  details  of  the  range  and  your 
nearest  supplier,  contact  us  at  the  address        |  VI  E  I  R  I  5 

M.  Myers  &  Son  Ltd.,  PO.  Box  16,  Oldbury,  Warley,  West  Midlands  B68  8HF 
Telephone:  021  552  3322. 
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Pharmacy  fridge 
and  cleaners 


The  RA120(H)  pharmacy  refrigerator 
from  Electrolux  measures  23  x  15  x  16 
in  and  has  a  capacity  of  1  cu  ft  gross. 
An  optional  bracket  allows  wall  fixing. 
A  left-hand  door  can  be  supplied  to 
order.  It  features  a  security  lock,  ther- 
mometer dial  with  "safe-zone"  marking, 
adjustable  shelving  and  an  ice  tray. 
The  Electrolux  triple-head  B22  floor 


polisher  has  six  brushes — one  set  each 
for  spreading  and  polishing,  and  a  set 
of  "snap-on"  felt  pads  for  finishing  to 
a  gloss.  The  brushes  have  a  floating 
action  to  compensate  for  floor  irregu- 
larities, a  triangular  head  to  allow  close 
access  to  corners,  and  a  rubber  fender 
to  protect  furniture  and  skirting-boards. 
A  dry-cleaning  kit  for  modern  tiled  floors 
is  available  for  use  on  the  B22. 

There  are  two  commercial  cleaners, 
model  74.  and  UZ920.  The  920  has  a 
3-foot  self-sealing  dustbag  which  holds 
up  to  15  litres.  Electrolux  Ltd,  Oakley 
Road,  Luton,  Beds. 


Handy  tube 


Considerations  overseas 


Continued  from  p1031 
requirements  to  imitate  the  best  he  has 
seen  and  the  shopfitters  need  to  provide 
a  practical  interior  that  meets  immediate 
requirements  and  will  remain  effective 
for  more  than  a  few  months. 

Baxter  Fell  Northfleet  have  just  com- 
pleted work  on  the  largest  single  export 
order  the  company  has  ever  won,  a 
£750,000  department  store  installation  for 
Pabod  Supplies  Ltd,  Nigeria.  Baxter  Fell 
were  responsible  for  complete  store  plan- 
ning and  fitting  including  refrigeration, 
electrical  installation  work  and  interior 


construction.  The  company  also  designed 
a  complete  corporate  identity  for  the  new 
store  including  a  symbol,  and  arranged 
for  the  printing  of  carrier  bags,  stationery, 
illuminated   signs,  etc. 

All  equipment  and  ancillaries  were 
assembled  at  Northfleet  prior  to  shipping 
— the  loading  to  ship  took  five  hours. 
Installation  was  timed  to  take  20  UK 
fitters  16  weeks  on  site,  but  was  com- 
pleted in  nine  weeks,  carried  out  in  tem- 
peratures of  100°F  with  no  air  con- 
ditioning and  little  water  or  electricity! 


Link  51's  Handy  Tube  is  a  square  tube 
system  with  two  basic  components — the 
tube  and  one-piece  connector.  The  manu- 
facturer says  the  system  is  versatile 
enough  to  build  a  wide  variety  of  in- 
terior structures  including  furniture, 
shelving,  point  of  sale  show  cases,  ex- 
hibition display  units  and  partitioning. 
Finishes  include  black  enamel,  light- 
weight aluminium  in  natural  and  coloured 
anodised,  and  galvanised  Flocoat. 

New  quick-fit  accessories  introduced 
include  a  perforated  tube  to  hold  ad- 
justable shelving  in  black  chrome  finish; 
cantilever  arms  to  provide  adjustable  sup- 
port for  board  or  glass  shelving;  finned 
aluminium  tubes  for  continuous  hidden 
support  for  18  mm  board  or  6  mm  glass 
cladding;  adjustable  steel  shelves  for  use 
in  conjunction  with  frame  shelves;  ad- 
justable shelf  clips  which  slot  into  per- 
forated tubes;  "invisible"  shelf  clips  which 
are  perforated  to  give  hidden  support 
for  18  mm  board  shelves  or  tops;  and 
glass  shelf  clips  in  chrome.  Seven  differ- 
ent plastic  connectors  provide  right- 
angled  intersections.  A  guide  leaflet 
"Structural  ideas",  is  available.  Link  51 
Ltd,  Handy  Tube  Division,  Uxbridge 
Road,  Hayes,  Middlesex. 


We  can  help  you 
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Last  year,  226  chemist  outlets  in  the  UK 
ceased  trading  because  they  couldn't 
compete  on  equal  terms  with  the  big 
multiples,  or  with  other  retailers  in  their  area. 

Official  statistics  indicate  that  this  trend 
is  increasing. 

If  it's  a  problem  that  bothers  you, 
modernisation  could  help. 

In  every  single  chemist  outlet  we've 
modernised,  their  turnover  has  gone  up  by  a 
minimum  of  20%  .  .  .5%  is  enough  to  pay 
for  the  refit  within  3  years! 

The  reason  for  our  success? 
Our  totally  professional  approach. 

We  work  out  with  you  what  you  need  — 
to  achieve  the  minimum  20%  target.  We 
tackle  your  shrinkage  problem. 
Work  out  how  to  maximise  impulse 
purchase  potential,  analyse  customer 
flow  and  so  on. 

Interested? 

It'll  cost  you  nothing  to  find  out. 
Just  clip  the  coupon  .  .  .  and  profit  by 
our  experience! 
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New  service 


Background  music 

MAM  Inn  Play  have  introduced  a  shop 
background  music  system  which  allows 
the  use  of  standard  commercial  cassettes 
rather  than  special  sized  tapes  available 
only  from  the  equipment  supplier.  MAM 
claim  that  to  be  a  breakthrough  because 
they  say  leased  cassettes  usually  contain 
session  music  and  not  top  stars.  The 
system  holds  eight  cassettes  automatically 
playing  both  sides,  giving  over  five  hours 
of   continuous   music.    The  equipment 


rentals  start  from  £4.65  per  week  and  the 
company  claims  a  364  days-a-year  service 
with  90  per  cent  of  calls  dealt  with  with- 
in three  hours.  MAM  Inn  Play  Ltd,  The 
Old  Brewery,  High  Street,  Theale,  Read- 
ing RG7  5 AH. 


Booklet 


Mason  Nordia  Ltd  have  recently  pub- 
lished a  new  brochure  dealing  with  the 
shopfitting  requirements  of  chemists.  Ex- 
amples are  given  of  installations.  Mason 
Nordia  Ltd,  Gelderd  Road,  Leeds  LSI 2. 


New  Dimension  have  set  up  a  specialist 
division  to  handle  office  and  shopfitting 
projects  from  initial  free  advisory  stages 
to  installation.  The  national  service  will 
include  architectural  joinery,  in-store  dis- 
play and  contract  furnishing.  The  com- 
pany plans  to  build  a  reputation  by 
specialising  in  individual  interiors  tailored 
precisely  to  requirements.  New  Dimen- 
sion, 165  Upper  Heath  Lane,  Dart  ford, 
Kent. 

Formica  changes 

Formica  Ltd  have  restyled  their  ranges 
of  laminates.  The  plain  colour  range 
comprises  50  shades — some  from  exist- 
ing Formica  ranges,  some  from  Arborite's 
Pageant  and  a  number  chosen  from  the 
most  popular  offered  by  Formica's  Euro- 
pean companies.  Of  the  total  range, 
twenty-two  are  completely  new  to  this 
country,  and  have  been  carefully  chosen 
to  integrate  with  the  existing  colours, 
creating  a  co-ordinated  collection.  The 
basic  primary  colours  have  been  broken 
into  tonal  groups.  Formica  Ltd,  Bilton 
House,  54  Uxbridge  Road,  Ealing,  Lon- 
don  W5. 


stav  in  business. 


\f  "Wt 


We  are  currently  running  40%  above  normal"  Geoff  Watman,  Uxbridge  Road,  Middlesex. 


Storeplan  Ltd.,  48  Towerfield  Road,  Shoeburyness,  Southend-on-Sea,  Essex.  Tel:  03708  3551/591' 
24  June  1978 
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SHOP  INTERIOR  SPECIALISTS 


William  Prince  of  Orange.  Staffordshire 
figure.  A  popular  figurine  which  adorned 
the  mantle-piece  of  many  Ulster  homes 
about  1960. 


Belleek  Statue  entitled  "Turf  Man" 
probably  made  about  1890. 


Belleek  Statuette. 

"First  series"  "Erin  awakening  from  her 
slumbers".  Made  by  unique  Ulster 
craftsmen  about  1900. 
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gures  from  Ulster 


"Acrobats".  Location  Antrim  Forum 
sports  complex.  Sculpted  in  coloured 
fibreglass  1976.  Slightly  larger  than  life. 
Sculpted  by  Carolyn  Mulholland,  one  of 
Ulster's  leading  sculptors. 


EXTRACT  FROM  WEEKLY  HOUSEHOLD 
INCOME  AND  EXPENDITURE*  FIGURES 


Average  Weekly 
Income 

Average  Weekly 
Expenditure 

Housing 

Fuel,  Light 
and  Power 

Food 

Alcoholic 
Drink 

Tobacco 

Clothing  and 
Footwear 

Durable 

Household  goods 

Other  Goods 

Transport  and 
Vehicles 

Services 

Miscellaneous 


UK  Average 
65.87 

50.51 
6.77 

2.71 
12.45 

2.52 
1.81 

4.48 

3.83 
3.85 

6.89 
4.93 
0.27 


Ulster 
53.40 

49.36 
3.66 


3.35  ^> 

14.04  y 


1st. 


3.92 
0.23 


'Source:  Family  Expenditure  Survey. 

The  spending  of  the  Ulster  Housewife  on 
FOOD,  CLOTHING  and  FOOTWEAR  is 
highest  in  the  I.T.V.  Network. 

In  the  case  of  TRANSPORT  and  VEHICLES, 
the  Northern  Ireland  household  were  the 
second  largest  spenders  (congratulations  to 
Southern  whose  Tranport  and  Vehicles  just 
pipped  ours  to  the  post  by  a  short  wheelbase 
—23  pence  per  week  to  be  precise) . 

The  best  way  of  reaching  the  big  spending 
households  of  Northern  Ireland  is  on 
Ulster  Television  with  its  massive  93% 
coverage  of  the  Area. 

Ulster 
Television 


19  Marylebone  Road,  London  N.W.1  -01-486  5211. 
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Automatic  filling  equipment  being  checked  in  the  new  Mercia  Brocades  unit  at 
Braintree,  Essex 


Mercia  brocades  expansion 


COMPANY  NEWS 

Boots  acquire  more 
in  Canada 

Boots  the  Chemists  are  making  two  fur- 
ther acquisitions  in  Canada.  One  is  a 
chain  of  50  Tamblyn  Drugmarts  in 
British  Columbia,  Alberta,  Saskatchewan 
and  Manitoba  and  the  other  is  Isaacs 
Pharmacy  Ltd,  a  wholesaler  of  pharma- 
ceuticals and  health  and  beauty  aids  in 
British  Columbia  to  the  Tamblyn  Drug- 
marts  and  independent  drug  stores.  The 
acquisitions,  approved  by  the  Canadian 
Cabinet,  complement  the  93  Ontario 
based  Tamblyn  Drugmarts  which  Boots 
bought  in  September  1977  and  provide 
a  base  for  further  expansion  throughout 
Canada. 

□  A  plan  by  Boots  Co  Ltd  to  develop  a 
90-acre  site  in  the  North-east  as  a  manu- 
facturing plant  may  be  delayed  by  a 
public  inquiry. 

Planning  permission  has  already  been 
given  by  Northumberland  County  Coun- 
cil for  the  company  to  develop  the  site 
at  Windmill  Industrial  Estate,  Cram- 
lington  as  a  factory  for  the  manufacture 
of  bulk  chemicals.  However,  this  will 
involve  closing  part  of  a  road  which 
crosses  the  site;  although  only  a  C  road, 
it  is  being  used  increasingly  as  a  short 
cut  to  the  Al. 

The  planning  committee  of  the  Coun- 
cil, according  to  the  local  Evening 
Chronicle,  decided  a  diversion  round  the 
Boots  site  would  be  too  costly  but  now 
three  local  residents  have  objected  to  the 
proposed  closure.  A  public  inquiry  into 
the  closure  is  to  start  on  August  1. 

Chemist  chain  wins 
DITB  award 

J.  D.  Jenkins  Ltd  have  won  a  Distribu- 
tive Training  Award.  They  have  14 
pharmacies  in  London  and  Kent  and 
are  planning  a  programme  of  expansion. 

Polaroid  and  Kodak 
fail  to  agree 

Polaroid  Corporation  are  to  continue  to 
prosecute  their  actions  against  Eastman 
Kodak  Co  for  alleged  infringement  of 
instant  photography  patents.  Exploratory 
talks  with  Kodak  to  find  a  basis  for 
settlement  have  not  led  to  agreement. 

APPOINTMENTS 

Unichem  Ltd:  Mr  William  Sturdy  has 
been  appointed  a  representative  at  the 
Willesden  branch  and  will  cover  north 
London,  Hertfordshire,  Bedfordshire  and 
part  of  central  and  east  London.  Mr 
James  Leach  is  now  a  representative 
at  the  Preston  branch  covering  Lanca- 
shire and  Cumbria,  and  Mr  James  Duffy 
is  now  the  representative  for  Aberdeen- 
shire, Lothian,  Fife  and  Tayside. 


A  new  manufacturing  and  distribution 
unit  for  Mercia  Brocades  and  Myco- 
farm  has  been  opened  in  Braintree, 
Essex.  The  unit,  equipped  with  £75,000 
of  laboratory  equipment  and  general 
fittings,  is  the  main  distribution  point 
for  all  diagnostic  supplies  made  by 
Mercia  Brocades,  and  for  all  the  Myco- 
farm  animal  health  products  (both 
companies  are  part  of  the  Brocades 
group  in  Great  Britain,  a  subsidiary  of 
the  Dutch  Gist-Brocades).  The  unit  is 


LETTERS 

Another  draft  to  MPs? 

I  am  astonished  to  read  that  PSNC  is 
once  more  drafting  a  letter  for  contrac- 
tors to  send  to  their  MPs.  Is  this  the 
third  or  fourth  such  request? 

Man  does  not  buy  a  dog  for  the  pur- 
pose of  barking  himself  and  hence  it  is 
small  wonder  that  the  West  Glamorgan 
Pharmaceutical  Committee  have  become 
disenchanted  with  PSNC  to  the  point 
that  they  are  no  longer  prepared  to  pay 
the  levy  for  its  support.  As  to  the  com- 
ment from  Mr  Alan  Smith  in  which  he 
justified  the  successes  of  PSNC  by  refer- 
ence to  statements  made  by  Mr  Moyle 
— if  he  accepts  those  it  is  small  wonder 
that  we  are  in  the  mess  that  we  find  our- 
selves. 

The  pharmaceutical  silly  season  is 
upon  us  with  the  run-up  to  the  year-end 
conference  of  Local  Pharmaceutical 
Committee  delegates.  We  shall  be  be- 
dazzled with  figures  of  the  sums  that 
the  PSNC  have  succeeded  in  having  in- 
corporated in  the  balance  sheet.  At  the 
same  time  contractors  should  concentrate 
their  own  attention  on  the  sum  of  their 
own  on-cost  and  professional  fee  pay- 
ments in  relation  to  those  issued  monthly 
by  PSNC.  I  compared  the  figures  issued 
by  PSNC  for  the  year  ending  August 


expected  to  see  a  throughput  of  £7 
million  worth  of  products  by  next  year, 
with  £400,000  in  diagnostics. 
Among  current  developments  by  the 
group  is  a  range  of  fungal  serology 
products  and  a  monospecific  glandular 
fever  test.  A  recent  introduction  is 
Minute-on,  a  foam-lined  plaster  bandage 
for  veterinary  use  which  sets  quickly 
but  which  may  be  removed  for  examin- 
ation of  a  wound  or  limb  and  then 
replaced,  still  retaining  the  shape. 


1977  with  those  for  the  previous  year — 
and  found  an  increase  of  7.64  per  cent. 

This  is  the  true  measure  of  the  success 
of  PSNC,  as  all  my  costs  have  gone  up 
by  far  more  than  7.64  per  cent.  Hence 
the  combined  professional  fee/on-cost, 
the  gross  profits,  have  failed  to  keep  pace 
with  costs. 
E.  D.  Hurt 
Southam,  Warwicks 

Election  thanks 

I  should  be  grateful  if  you  would  allow 
me  to  express,  through  the  courtesy  of 
your  columns,  my  sincere  thanks  to  all 
those  members  who  voted  for  me  in  the 
recent  Council  election.  I  am  very  con- 
scious of  the  responsibility  that  my 
election  places  on  me.  After  attending 
(and  just  surviving)  my  first  Council 
meeting,  I  am  even  more  aware  of  the 
effort  that  is  put  into  the  profession  by 
Council  members.  I  only  hope  that  I  may 
justify  the  confidence  placed  in  me  by 
emulating  the  work  input  of  the  more 
experienced  members. 
T.  G.  Booth 
Leeds 

Research  into  thefts 

The  full  address  of  Mr  F.  R.  Pegg,  chief 
executive,  Volumatic  Ltd,  who  last  week 
requested  information  about  retail  thefts 
(Letters,  p999)  is  Taurus  House,  King- 
field  Road,  Coventry  CV6  5AS. 
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MARKET  NEWS 

Dull  trading  week 

London,  June  21:  All  sectors  of  the 
market  were  quiet  during  the  week 
with  buyers  purchasing  only  their 
immediate  requirements.  New  crop 
quotations  which  normally  create 
added  interest  are  not  expected  to 
be  made  until  next  month.  One  item 
which  is  apparently  unobtainable  at 
the  moment  is  cantharidin  but  else- 
where in  crude  drugs  Canada  and 
Copaiba  balsams  are  firmer  and  Peru 
is  easier.  Benzoin  prices  are  nominal 
in  view  of  the  shortage  of  the 
almonds  at  origin.  Dearer  on  the 
week  were  dandelion  root,  ergot, 
tonquin  beans  and  fennel  seed.  Lower 
were  cloves,  white  pepper,  coriander 
seed,  cascara,  henbane,  ipecacuanha, 
jalap,  Chinese  menthol  and  witch- 
hazel  leaves. 

Some  essential  oil  prices  eased, 
among  them  being  cinnamon  leaf, 
eucalyptus,  lemongrass  and  arvensis 
peppermint.  Firmer  were  bois  de 
rose,  citronella,  clove  leaf  and 
geranium. 

Pharmaceutical  chemicals 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered — 
glacial  BPC  £274.  99.5  per  cent  £261.50;  80  per 
cent  grade,  pure  £240.50;  technical  £224.50. 


Benzoic  acid:  BP  in  500-kg  lots,  £0.7426  kg. 
Biotin:  Crystals  £7.01g;  £5.01g  in  100-g  lots. 
Cantharadin:  No  offers. 

Kaolin:    BP    natural    £122.50   per    1,000    kg;  light 
£128.70  ex-works  in  minimum   10-ton  lots. 
Oxalic  acid:  Recrystallised  £1.31  kg  for  50-kg  lots. 
Pyridoxine:  £27.05   kg,    £25.80    ((in   5-kg);  £25.05 
(20-kg). 

Riboflavine:  (Per  kg)  £32.63;  5-kg  lots  £31.38;  25-kg 
£30.63;  diphosphate  sodium  £78.58,  5-kg  £76.58. 
Salicylic  acid:  5-ton  lot  £1.14  kg;  1  ton  £1.16. 
Talc:  BPC  sterilised  £501  metric  ton  in  50-kg  lots; 
£301  for  1,000  kg  lots. 


Crude  drugs 

Balsams:    (kg)    Canada    firmer    at    £11.30  spot; 

£11.20,    cif.    Copaiba:   £2.30   spot;    no   cif.  Peru: 

£6-12  spot;  £6,  cif.  Tolu:  £4.95  spot. 

Benzoin:    Block    £155    cwt    spot;    £152,    cit,  both 

nominal. 

Cascara:  £1,140  metric  ton  spot;  £1,050,  cif. 
Cinnamon:   Seychelles    bark   £435   cif.    Spot.  £400. 
Ceylon   quills   4   o's   E0.75J    lb;    featherings  £320 
metric  ton,  cif. 

Cloves:  Madagascar-Zanzibar  £4,400  metric  ton, 
spot;  £4,250,  cif. 

Dandelion:  Spot  £1,470  metric  ton  spot;  £1,450,  cif. 
Ergot:  Portuguese-Spanish  £1.70  kg  spot;  no  cif. 
Gentian:  Root  £1,390  metric  ten  spot;  £1.370.  cif. 
Ginger:  Cochin  new  crop  £1,070  metric  ton,  spot; 
£1,050,  cif.  Other  sources  not  offering. 
Henbane:  Niger,  £1,580  metric  ton  spot;  £1,570,  cif. 
Honey:  (per  metric  Ion  in  6-cwt  drums,  ex-ware- 
house) Australian  light  amber  £712;  medium  £700. 
Canadian  £880:  Mexican  £670. 
Ipecacuanha:  (kg)  Costa  Rica  £9.30  spot;  £9.20. 
cif. 

Jalap:  Mexican  basis  15%  no  spot;  shipment  £1.33 
kg,  cif.  No  Brazilian. 

Menthol:    (kg)    Brazilian    £9.25    spot;    £8.65,  cif. 
Chinese  £9.00,  cif,  £8.00,  duty  paid. 
Pepper:    (ton,    cif)    Sarawak    black   £1,195,  spot; 
£1,100,  cif;  white  £1,700  spot;  £1,675,  cif. 
Sarsaparilla:    Mexican   £1.62   kg   spot;   £1.89,  cif. 
Jamaican  £1.92  spot;  £1.89,  cif. 
Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 
£760,  cif.  Caraway:  £730.  Celery:  Indian  new  crop 
£470.   Coriander:  Moroccan  £230.   Cumin:  Egyptian 
£860,   Turkish  £860,    Iranian  £770.   Dill:  Moroccan 
£210,  Indian  £525.  Fennel:  Chinese  £240.  Fenugreek: 
Moroccan  £225.  Maw:  £425.  Mustard:  English  £250- 
£350  spot. 

Senega:  Canadian  £12.80  kg  spot;  £12.75,  cif. 
Squill:    (metric    ton)    Italian    no   spot;    £530,  cif. 
Indian  £350. 

Styrax:  Turkish  natural  £3.80  kg  spot,  no  cif. 


Turmeric:  (metric  ton)  Madras  finger  no  firm 
quotations. 

Tonquin  beans:  £2.15  kg  spot;  £2,  cif. 
Witchhazel  leaves:  Spot  £3.10  kg;  no  cif. 


Essential  oils 

Bois  de  rose:  Spot  £6.50  pg:  shipment  £6.25,  cif. 
Cassia:  Spot   now  quoted   at  £39.50  ka;  shipment 
£34,  cif,  English  distilled  from  bark  £160. 
Celery:  English  distilled  £40  kg. 
Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2,150,  cif. 
Citronella:  Ceylon  £1.45  kg  spot;  £1.40,  cif,  Chinese 
£2.20  spot;  £2.15,  Cif. 

Clove:  Madagascar  leaf,  £2.20  kg  spot  and  cif; 
English-distilled  £38. 

Eucalyptus:  Chinese  £2.20  kg  spot;  £2.00,  cif. 

Fennel:  Spanish  sweet  £10  kg  spot. 

Geranium:  (cif)  Bourbon  £45.00  kg,  Chinese  £28.00. 

Lemongrass:  Cochin  £5.50  kg  spot;  £4.75,  cif. 

Palmarosa:  No  spot  offers;  £12.50  kg,  cif. 

Patchouli:  Indonesian  £10.50  kg,  cif. 

Peppermint:    (kg)    Arvensis — Brazilian   £5.60,  spot, 

£5.60,  cif.  Chinese  £4.60  spot;  £4.50,  cif.  Piperata 

American  Far  West  about  £21  cif. 

Sandalwood:    Mysore   £90   kg    spot;    no  shipment. 

Sassafras:  Brazilian  £2.20  kg  spot;   £1.97,  cif. 

The  prices  given  are  those  obtained  by  importers  or 

manufacturers  lor  bulk  quantities  and  do  not  include 

value  added  tax.  They  represent  the  last  quoted  or 

accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Christmas  shows:  Several  companies  are  running 
their  own  shows  concurrent  with  the  Hendon  Hall 
Hotel.  June  26-30.  L.  Landaw  &  Co  Ltd  are 
operating  courtesy  transport  between  Hendon  Hall 
and  their  showrooms. 

Pharmaceutical  Marketing  Club,  luncheon 
meeting,  July  7,  New  London  Centre, 
Parker  Street,  Drury  Lane,  London  WC2,  at  1  pm. 
Speaker,  Dr  Stephen  Lock  (editor,  British 
Medical  Journal)  on  "From  the  lower  depths 
the  life  of  a  medical  editor."  Tickets  (£6.75) 
from  Mrs  Jean  Hicks,  PM  Club,  c/o  Henderson 
Group  One.  1  Robert  Mews,  Lowndes  Place. 
London  SW1. 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  January/December  1976:  14,510 
Display/Semi  Display  £5.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm. 
Whole  Page  £350  (275mm  x  1 86mm) 
Half  Page  £200  (1 35mm  x  1 86mm) 
Quarter  Page  £110  (1 35mm  x  91  mm) 
Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 
Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


LEGAL  NOTICE 


The  Trade  Marks  included  in  the  schedule  below  were  assigned  on 
18  October  1977  from  Southalls  (Birmingham)  Limited,  of  Alum 
Rock  Road,  Birmingham,  B8  3DY,  to  Smith  &  Nephew— Southalls 
Limited  of  Alum  Rock  Road,  Birmingham  B8  3DY  WITHOUT  THE 
GOODWILL  OF  THE  BUSINESS  IN  WHICH  THEY  WERE  THEN  IN 
USE. 

Mark 
Queen 
Charlotte 


No. 


Class  Goods 


Queen 
Charlotte 


332724  1 1  Instruments,  apparatus  and  contrivances,  not 
medicated,  for  surgical  or  curative  purposes, 
or  in  relation  to  the  health  of  men  or  animals. 


745370    5     All  goods  included  in  Class  5. 
Promask      798412  10     Face  masks  for  surgical  use. 


MISCELLANEOUS 


YOUNG  FRENCH  PERFUME  and 

beauty  products  manufacturer  seeks 
outlet  in  Gt.  Britain.  Please  contact 
friend — Mrs.  Vesely  of  J.  Vesely,  30/2, 
Station  Parade,  Willesden  Green,  Lon- 
don, N.W.2— tel.  01-452  6809  for  more 
details. 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4 1 EY 
Tel:  061-832  6564. 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


FOR  SALE 


AFRO'  PRODUCTS 

English,  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnson's,  Palmer's,  St.  Clare's,  Dax,  La  India,  etc.,  etc. 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5. 


CHEMIST  SHELVING,  light  oak.  Com- 
plete wall  fittings  with  lights.  22ft  and 
24ft  runs.  £225.00.  Woodford.  Bourne- 
mouth 36272. 

JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  of  100  £4.50  inc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Crick- 
lewood  Lane,  London,  NW2  1EX. 
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APPOINTMENTS 


PURCHASING 

1.  Purchasing  Officer 
2.  Purchasing  Assistant 


Boehringer  Ingelheim  L'imited  is  a  major 
pharmaceutical  company  in  the  United  Kingdom  and 
part  of  an  international  organisation  with  excellent 
research  and  development  facilities  to  support 
future  growth. 

We  now  wish  to  make  two  appointments  to  a  new 
purchasing  unit  which  will  be  located  at  Bracknell. 

1.  Purchasing  Officer 

Ideally  the  candidate  selected  for  this  post  will  have 
had  3  years  experience  in  the  Purchasing  Department 
of  a  pharmaceutical  company  and  be  familiar  with  the 
procurement  of  chemical  and  packaging  material 
used  in  the  manufacture  of  pharmaceuticals.  Ideally 
the  candidate  will  also  be  a  member  of  the  Institute 
of  Purchasing. 

2.  Purchasing  Assistant 

This  position  would  be  supportive  to  the  above  and 
would  suit  a  younger  person,  20-25,  currently 
studying  for  membership  of  the  Institute  of 
Purchasing. 

Both  positions  will  carry  a  competitive  salary  and  the 

following  benefits  will  apply  : 

A  modern  and  attractive  working  environment 

Non-contributory  Pension  and  Life  Assurance 

Scheme 

BUPA  Membership.  Generous  Sickness  benefits. 
Subsidised  Canteen  facilities.  Squash  and 
Badminton  facilities. 

Please  apply  in  the  first  instance  to:  Personnel  Department, 
Boehringer  Ingelheim  Limited,  Southern  Industrial  Estate, 
Bracknell.  Berkshire.  Tel.  No.  Bracknell  24600. 


Boehringer 
Ingelheim 


4885 


DISPENSING  ASSISTANT 
REQUIRED 

for  company  branch 

— 5  day  week. 

— Pleasant  atmosphere 

— Well  organised  dispensary 

— Good  salary  and  conditions 

Apply 

Mr.  6.  M.  ALEXANDER.  MPS 
Cross  &  Herbert  Chemists  Ltd 

346  Green  Lanes, 

Palmers  Green,  London  N13 

Telephone:  01-886  0368 


SHOPFITTING 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 


NO.  4  AREA  PHARMACEUTICAL  SERVICE 
BOLTON  AREA  HEALTH  AUTHORITY 

SUPERVISOR  FOR 

PHARMACEUTICAL 

MANUFACTURING 

(Senior  Pharmacy  Technician  grade) 

Salary  Scale:  £3,270  to  £4,035  per  annum 

The  above  post,  at  present  at  Bolton  Royal 
Infirmary,  is  vacant  and  offers  an  excellent 
opportunity  to  participate  in  the  development 
of  hospital  manufacturing.  A  new  unit  is 
planned  tor  Bolton  General  Hospital  with 
facilities  lor  sub-regional  manufacturing  of 
sterile  and  non-sterile  products,  the  regional 
production  of  derrqatological  products  and  an 
intravenous  additive  service  for  the  hospitals 
in  Bolton.  Opportunities  will  be  available  to 
undertake  development  woik  and  also  to  par- 
ticipate in  services  to  the  patients. 
For  further  information  please  contact  Mr.  R. 
D.  Miles,  Staff  Pharmacist,  Manufacturing. 
Bolton  Royal  Infirmary  Tel.  Bolton  22488, 
ext.  53. 

Application  form  and  job  description  available 
from  the  Area  Personnel  Officer,  43  Chur- 
chgate,  Bolton,  BL1  1JF.  Tel.  Bolton  28755  to 
whom  completed  applications  should  be 
returned  not  later  than  7  July,  1978. 

Ref.  No.  510 


AGENTS 


EXPERIENCED  AGENTS 

required  for 

HAIRCARE/TOILETRY 
ACCESSORIES 

Having  successfully  launched  a 
new  range  of  Haircare  Manicure 
and  Cosmetic  Accessories,  a  well 
established  manufacturing  Com- 
pany wishes  to  appoint  agents  in 
most  areas  of  the  United  Kingdom 
as  part  of  an  expansion  prog- 
ramme. 

Agents  with  well  established  con- 
nections with  Wholesale  Chemist 
and  leading  Store  Groups,  please 
write  giving  details  of  current  lines 
and  territory  covered  to  Box  2536. 


A  GREAT  OPPORTUNITY  EXISTS 
FOR  AGENTS  OR  DISTRIBUTORS 

able  to  sell  quality  toilet  tissue,  foam 
bath,  shampoo  etc  at  competitive 
prices.  Exclusive  territories  offered  to 
experienced  sales  people.  Box  2546. 


AGENTS  with  strong  connections  in 
department  stores  and  leading  chemists 
required  by  leading  Nail  Care  Company 
with  an  exciting  new  range  of  products. 
Vacant  areas:  Lancashire,  Yorkshire, 
Humberside,   Durham,  Cumberland, 
Northumberland,   Derby,  Hampshire. 
Wiltshire,   Avon,    Dorset,  Somerset, 
Devon,  Cornwall,  Wales  North  and  South 
and  Channel  Islands. 
Details  ot  current  Ranges.  Territories 
covered  and  brief  curriculum  vitae  to: 
 Box  No.  2540.  


Dynamic,  well  spoken  experi- 
enced Representatives  and 
Agents  of  smart  appearance 
required  by  leading  cosmetic, 
toiletry  and  perfumery  com- 
pany to  call  on  Chemists, 
departmental  stores,  hair- 
dressing  salons  in  the  north 
west  of  England,  Midlands, 
Home  Counties  and  London 
areas.  Salary  plus  commission 
and  company  car  or  high  rate  of 
commission. 
Please  write  in  confidence  to: 
Box  2543 


SALES  DRIVE 

Specialists  in  selling  to  departmen- 
tal stores,  multiple  and  independent 
Chemists. 


You  have  the  product — we  have  the 
customers. 

To  sell  your  merchandise  through- 
out the  UK. 

Sales  Drive, 
16  Berners  Street, 
London  W1P  3DD. 
Telephone  01-637  9578. 


NORTHERN  IRELAND 


2  Sales  Executives  establishing 
marketing  company  in  Northern  Ire- 
land. Excellent  connections  with 
retail/wholesale  chemists,  depart- 
ment stores  and  multiples  seek 
quality  merchandise  on  SOLE 
AGENT  basis. 

Warehousing  and  distributing 
facilities  available. 

Please  reply  to  Box 
2545 


WANTED 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles,  etc. 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands,  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


Please  Address 


replies  to: 


Box  No. 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thetford, 
Norfolk  1P24  1HA.  Tel.  Thetford 4567.  Telex: 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd,  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  668585. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd,  225  Bath  Road, 
Slough.  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 


ASPRO  REGULAR 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Sallis,  E.  Ltd.,  Vernon  Works,  Bastord,  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/78545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Bamsley,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellvoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysafe"  distributed  by.-  Jackel  & 
Co.  Ltd.,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Bamsley  84081.  Telex:  547186. 
'Canon  Babysafe,'  lackel  &  Co.  Ltd.,  Kitty 
Brewster  Estate,  Blyth.  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd.,  Portland  Road,  Dork- 
ing, Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

Hellane  Manufacturing  Ltd.,  Burdett  House, 
Newbridge  Street,  London  EC4.  Tel:  01-248 
0276. 

Trimster  Co.  Ltd.,  Portland  Road,  Dorking, 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est lnd  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est lnd  Est.  Alcester,  Warwickshire,  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  £2.50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen,  B.Com.  M.P.S..  39  With- 
dean  Crescent,  Brighton  BN1  6WG.  Tel: 
(0273)  501079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd.. 
7 1/7 lb  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Bamsley,  South  York- 
shire. Tel:  Bamsley  84081.  Telex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd.,  Isis  Trading  Estate,  Station 
Road,  Swindon,  Wilts  SN1  2PQ.  Tel:  0793 
26591.  Telex:  499654. 

COLOSTOMY  a 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road,  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King.  Sales  Administration 
Manager  ot  Chelaro  Proprietaries  Limited. 
Crown  House,  London  Road,  Morden,  Surrey. 
Telephone:  01-542  3402. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebrite  Ltd.,  Newgate  Street  Village, 
Herts.  Cuftley  2622  (London  Code  284). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd.,  73  New 
Bond  St..  London  Wl.  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

COSMETICS  &  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd.,  43a  Old  Park 
Lane,  Southport,  Merseyside,  Southport 
27717. 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winanck  (UK)  Ltd.,  Unit  15,  Heywood  Indus- 
trial Estate,  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd.,  77  Lower  Clapton 
Road,  London  E5.  01-985  8819  and  01-476 
5414. 

Creme  Simon  Ltd.,  7  Lauderdale  Parade. 
Lauderdale  Road.  London  W9  1LU.  Tel: 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  for  dermatologica! 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd..  6  Church  Street.  Ashton-u-Lyne.  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  of  Whimple  Ltd.,  (Whiteways) 
Whimple,  Exeter  EX 5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Stafford-Miller  Ltd.,  166  Great  North  Road. 
Hatfield,  Herts.,  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Phillipe  Ltd.,  71/71b  Gowan  Avenue. 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 
'Aezodent,'  Ayrton  Saunders  &  Co.  Ltd..  34 
Hanover  St.,  Liverpool  L69  1BL.  Tel:  051- 
709  8282.  Telex:  62771 1. 

DENTURE  REPAIR  UNITS 

(Laboratories)  Ltd.,  Blakesley  Lodge,  Green 
Street,  Sunbury  on  Thames,  Middlesex  Sun- 
bury  80303. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germaine  Monteil  (UK)  Ltd..  33  Old  Bond 
Street,  London  Wl.  01-629  1378.  Telex 
264320  BACLDNG. 


DISPENSING  TABLETS 


Approved  Prescription  Services  Ltd.,  PO  Box 
15,  Whitchffe  Road,  Cleckheaton,  West  York- 
shire. England  BD19  3BZ  Tel:  Cleckheaton 
(0274) 876776. 


DISPOSABLE  NAPPIES 

Lewis  Woolt  Griptight  Ltd..  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works, 
Leagrave  Street,  Clapton  Park.  London 
E5  9QT,  01-985  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

Credenhill  Ltd..  214  Oueens  Road,  Beeston. 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS  (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wincheap, 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd..  Naseby 
House,  49  Elwood  Street.  Highbury,  London 
N5  1  EE.  Tel:  226  1984.  Cables:  Limitex.  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd.,  34  Shudehill,  Manchester  M4 
1  FY  Tel:  061-832  6564. 


FEMINAX 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd..  Fulton  House.  Empire 
Way.  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd..  Crowhurst  Road. 
Hollingbury.  Brighton,  East  Sussex  BN 1  8AO. 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli.  Dvfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co..  Hound  Mills  Industrial 
Estate,  Telford  Road,  Basingstoke.  Hants. 
RG21  2YZ.Tel:  0256-66808.  Telex:  858708. 

HAIR  COSMETICS 

Wella  (GB)  Ltd..  Wella  Road.  Basingstoke. 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd..  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd..  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd..  Brewmaker 
House.  12  Rochester  Street,  Northam.  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd.,  28/29  Clive  St.,  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works,  Staincross,  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd.,  Ashley  Road,  Tot- 
tenham, London.  Tel:  01-808  6261/9.  Telex: 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works.  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road,  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd..  Fulton  House.  Empire 
Way.  Wembley.  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
'DESIREE'  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est lnd.  Est.,  Alcester,  Warwickshire.  Alcester 
3456. 


K  WELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388, 

LITESOME  SUPPORTERS 

Credenhill  Ltd..  214  Oueens  Road.  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 


MATEY 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield,  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd.,  71/716  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd..  90  Belsize  Lane.  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27893). 

NEW  VAGINAL  SYRINGE 

Saffron.  5  Rowlands  Road.  Worthing,  West 
Sussex  3JJ  BN11.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752.  k 

PERFUME  (VIVRE) 

Parfums  Molyneux.  Allenbv  House.  3  Main 
Street.  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Agla-Gevaert  Ltd..  Great  West  Rd.. 
Brentford,  Middlesex  TW8  9AX.  Tel:  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields.  Tyne  &  Wear.  Tel:  0632  56391  1. 

PHOTOGRAPHIC  PROCESSING 
COLOUR — B/W 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mad 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  01-723  6011. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

POLLEN  TABLETS 


pollenaps 

Approved  Prescription  Services  Ltd., 
P.O.  Box  15,  Whitcliffe  Road,  Cleck- 
heaton.  West  Yorkshire,  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  X76776. 


POWDER  COMPACTS 

Laugh  ton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

PRICE  MARKING 

Dymo  Ltd..  Retail  Systems  Division,  Victoria 
Road,  Feltham.  Middlesex.  01-X90  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  (Aluminium)  Ltd..  Hamault  Road, 
Romford,  Essex.  Tel:  Romford  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 


RENNIE 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil.  Rodine,  Biotrol) 
Products  Division  Felcourt,  East  Gnnstead, 
Sussex.  East  Gnnstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley.  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company,  Normanhurst, 
195  Brooklands  Road.  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPFITTINGS  AND 
EQUIPMENT 

Palconcralt  (Aluminium)  Ltd.,  Hainault  Road, 
Romlord,  Essex.  Tel:  Romlord  24261. 


SHOPFITTING 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ1 2  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 


iiilt  ffpllOA  sy/tem  80  pin* 

Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd.,  E.  Plan  Estate,  New  Road, 
Newhaven  BN9  0HE, 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17,  Vicarage  St.,  Oldbury,  Warley,  West 
Midlands,  B6X  XHG.  Tel:  No.  021- 
552-2696/7. 


SHOPKIT 


SHOPKIT 

The  world's  first  D.I.  Y  professional  shop- 
fitting  system.  Free  installation  offer.  Most 
shopfitters  would  charge  you  over  £3,000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  £1,600  So, 
apart  from  saving  you  £1.400,  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount. 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-S53  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd  .  London 
W9  1LU.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  Woolt  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works.  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  0226  84081. 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street  (off  Charles 
St.),  Manchester  Ml  7DE.  Tel:  061-273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1O0O  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road,  Water  Eaton  Estate,  Milton  Keynes, 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

TAMPONS 


Tampax  Ltd.,  Dunsbury  Way.  Havant 
P09  5DG.  Hampshire,  Havant.  Tel: 
474141. 


TEATS 

Lewis  Woolf  Griptight  Ltd..  144  Oakfield  Rd., 
Sellvoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  0226  840X1. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor,  Stockport.  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

John  O'Donnell.  Box  33.  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  561  12. 

TONIC  WINE 

Whiteways  of  Whimple  Ltd..  (Whiteways) 
Whimple.  Exeter  EX5  2QJ  Tel:  (0404) 
822332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical.  P.O.  Box  XX,  High  Wycombe 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical.  P.O.  Box  XX.  High  Wycombe 
Bucks,  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical.  P.O.  Box  XX.  High  Wvcomhe. 
Bucks  HP12  3RE.  lei:  High  Wycombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  84X388. 


UVISTAT 


W.  B.  Pharmaceuticals,  P.O.  Box  23 
Bracknell,  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


M6 

CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE.  HAYDOCK 

Telephone: 
Ashton  in  Makerfield  76644 
Service  to  the  Independent  Trader 


ZEISS  SUNGLASSES 

Carl  Zeiss  (Oberkochen)  Ltd.,  3136  Foley 
Street,  London  W1P  XAP.  Tel:  01-636  X050 
(15  lines)  Telex:  24300. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1978 

Manufacturers  &  Suppliers 
List  of  Multiple  Retail  Outlets 
Law  for  Retailers 
Value  Added  Tax 
Who  Owns  Whom 
Pharmaceutical  Organisations 
Forensic  Pharmacy 

These  are  just  some  of  the  sections  included  in  The 
Chemist  &  Druggist  Directory  1978. 

The  essential  reference  for  every  pharmaceutical  retailer, 
wholesaler  and  manufacturer.  Send  for  your  copy  today: 

Benn  Publications  Ltd, 
Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW. 

Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd.,  South  Way. 
Andover,  Hampshire  SP10  5GB.  Tep 
Andover  4261.  Telex:  47236. 

WATER  PIK 


Teledyne  Water  Pik  (UK)  Heathrow 
House.  Bath  Road,  Cranlord,  Hounslow 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BN11  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  Barnsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum,  Wholesale  Chemists  Ltd..  Monk- 
wearmouth,  Sunderland.  Tel:  Sunderland 
71081. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press  Ltd.,  Whifstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  1 5/1 7/24s. 


Manufacturing  & 
Distributing  Services 


DDOWEAR 


An  exciting  new  range  of  professional 
clothing.  Leaflets  and  details  from 

NICHOLSON'S 

(Overalls)  Limited 

Georges  Road,  Stockport, 
Cheshire. 

^TEL:  061-480" 7318  Telex:  666929  J 


FASHION  JEWELLERY 

We  offer  you  the  following  trading 
facilities 

1 .  Cash  and  carry  showroom  with 
free  parking 

2.  Representatives  calling  in  Lon- 
don and  Home  Counties 

3.  Selected  parcel  service  — 
prices  and  details  on  request 

Write  or  telephone  for  services 
required  to: 

ALANDRA  PRODUCTS  LTD., 

138-139  Shoreditch  High  Street, 
London,  E1  6JE. 

Telephone:  01-739  1201:  01-739  1205 


HALLONS 


FOR  YOUR  POINT 
OF  PURCHASE  SALES 
Strong  transparent  acrylic 
sphere  on  plastic 
coated  wire  stand 


COUNTER  TOP 
SALES  AND 
MERCHANDISING  UNIT 


Send  tot  Details 
HALLONS  LTD 
214-220  MAY  BANK  ROAD. 
LONDON  E18  1EX 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  ODL 

Tel:  01-889  3151/6 


Please  mention 
C  &  D  when  replying 
to  advertisements 


FALCONCRAFT 

PRICE  TICKETS 
CARD  HOLDERS 
SIGNS— INTERIOR 

AND  EXTERIOR 
TICKET  SECTIONS 
SHELF  ENLARGERS 
POSTER  FRAMES 

Send  for  catalogue  to: 

FALCONCRAFT  LTD., 
89/95  HAINAULT  ROAD, 
ROMFORD,  ESSEX 

TEL:  Romford  24621 


Tolley's 

Tax  Tables  1976/77 

Published  within  days  of  the 
chancellor's  budget  speech, 
these  detailed  tables  cover 
all  main  rates  of  income 
tax,  corporation  tax  and 
V  A  T.  and  include  a  sum- 
mary of  th«  budget  pro- 
posals. 

Price  90fi. 


BY  APPOINTMENT  BY  APPOINTMENT 

TO  HER  MAJESTY  QUEEN  ELIZABETH  II        TO  H  M  OUEEN  ELIZABETH  THE  QUEEN  MOTHER 
CHEMISTS  CHEMISTS 


NELSON'S 


Britain's  leading  specialists  in  homoeopathic 
preparations,  Nelson's  produce  a 
comprehensive  range  or  medicines, 
specialities  and  toiletries,  manufactured 
under  modern  laboratory  conditions. 
Established  in  1860,  Nelson's  have  built  up  a 
worldwide  reputation  for  technical 
excellence,  quality  and  service  which  they 
are  striving  constantly  to  enhance.  Lists  of 
Nelson's  Homoeopathic  Medicines  and 
Products  are  available  on  request. 


A.  NELSON  &  CO.  LTD. 


Laboratories  and  Accounts 
215-223  Colaharbour  Lane 
London  SW9 
Tel:01-274  3237 


Registered  Office 
73  Duke  Street 
Grosvenor  Square 
London  W1M  6BY 


Telex  268312  HA HNEMA NELSON 
Cables  HOMOEOPATH  LONDON  Wl 


24  JUNE  1978 


ivMKE  MONEY 
SELL  MYLETO 


15  TO  THE  DOZEN 
THROUGH  YOUR 
WHOLESALER  OR 


MYLETO 

HAIR 
COLO UK 

Restore*1 


WHL  RESTORE 
GREVOR  fawp 
hair  to  its 
Natural  con*8 


DIRECT' 

MYLETO  PRODUCTS 

111  Clarence  Road, 
London  E.S.Teh  985  8808 
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